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ABSTRAKSI 

 

2231500352 

MUZAKI FIRDAUS 

 

PENGARUH KUALITAS PRODUK, PERSEPSI HARGA DAN CITRA 

MEREK TERHADAP KEPUASAN PELANGGAN KOPI KENANGAN 

PADA MAHASISWA ANGKATAN 2022 - 2023 UNIVERSITAS  

BUDI LUHUR JAKARTA 

 

(xvi halaman, 146 halaman, 2026, 10 gambar, 34 tabel, 8 lampiran ) 

 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh Kualitas 

Produk, Persepsi Harga, dan Citra Merek terhadap Kepuasan Pelanggan Kopi 

Kenangan, baik secara parsial maupun simultan. Penelitian ini menggunakan 

pendekatan kuantitatif dengan populasi seluruh mahasiswa aktif Universitas Budi 

Luhur Jakarta angkatan 2022–2023 yang pernah membeli dan mengonsumsi produk 

Kopi Kenangan, yang jumlahnya tidak diketahui secara pasti (unknown 

population). Sampel penelitian ditentukan menggunakan rumus Lemeshow dengan 

teknik purposive sampling, sehingga diperoleh 100 responden. Data primer 

dikumpulkan melalui kuesioner dan dianalisis menggunakan analisis regresi linear 

berganda dengan bantuan program SPSS, meliputi uji validitas, uji reliabilitas, uji 

asumsi klasik, uji hipotesis (uji t) serta uji koefisien determinasi. Hasil penelitian 

menunjukkan bahwa Kualitas Produk, Persepsi Harga, dan Citra Merek masing-

masing berpengaruh positif dan signifikan terhadap Kepuasan Pelanggan, dengan 

Citra Merek sebagai variabel yang memberikan pengaruh paling dominan. 
 

Kata Kunci: Kualitas Produk, Persepsi Harga, Citra Merek, Kepuasan 

Pelanggan 

 

 

 

 

 

 

 



 

 ix   
 

ABSTRACT 

  

2231500352 

MUZAKI FIRDAUS 

  

THE EFFECT OF PRODUCT QUALITY, PRICE PERCEPTION AND CITRA 

MEREK ON CUSTOMER SATISFACTION OF KOPI KENANGAN AMONG 

THE 2022–2023 COHORT OF UNIVERSITAS BUDI LUHUR JAKARTA 

STUDENTS 

 

(xvi pages, 146 pages, 2026, 10 figures, 34 tables, 8 appendices)  

 

This study aims to determine and analyze the effect of Product Quality, Price 

Perception, and Citra Merek on Customer Satisfaction with Kopi Kenangan, both 

partially and simultaneously. This study uses a quantitative approach with a 

population consisting of all active students of Universitas Budi Luhur Jakarta from 

the 2022–2023 cohort who have purchased and consumed Kopi Kenangan 

products, the exact number of which is unknown (unknown population). The sample 

was determined using the Lemeshow formula with a purposive sampling technique, 

resulting in 100 respondents. Primary data were collected through questionnaires 

and analyzed using multiple linear regression analysis with the help of SPSS 

software, including validity and reliability tests, classical assumption tests, 

hypothesis tests (t-test), and the coefficient of determination test. The results show 

that Product Quality, Price Perception, and Citra Merek each have a positive and 

significant effect on Customer Satisfaction, with Citra Merek being the most 

dominant variable 

  

Keywords: Product Quality, Price Perception, Citra Merek, Customer 

Satisfaction 
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