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ABSTRAKSI

2231501046
Ahmad Nursaid

PENGARUH DESAIN PRODUK, PERSEPSI HARGA,
KUALITAS PRODUK TERHADAP KEPUASAN KONSUMEN
STUDI KAOS BAND PLP PADA MAHASISWA UNIVERSITAS

BUDI LUHUR JAKARTA

(xvi halaman, 116 halaman, 2025, 6 gambar, 26 tabel, 11 lampiran)

Penelitian ini bertujuan untuk mengetahui pengaruh Desain Produk, Persepsi Harga
dan Kualitas Produk terhadap Kepuasan Konsumen Kaos Band PLP. Jenis
penelitian ini adalah kuantitatif dengan jumlah sampel sebanyak 100 responden.
Metode pengambilan sampel menggunakan teknik non-probability sampling
dengan menggunakan purposive sampling, dan perhitungan jumlah sampel
menggunakan rumus lameshow. Teknik pengumpulan data dilakukan melalui
penyebaran kuesioner dengan skala likert yang kemudian diolah menggunakan
software Microsoft Excel 2021 dan SPSS Versi 26. Analisis data yang digunakan
meliputi uji validitas dan reliabilitas, uji asumsi klasik, regresi linear berganda, serta
pengujian hipotesis. Hasil penelitian ini menunjukan bahwa Desain Produk,
Persepsi Harga, dan Kualitas Produk berpengaruh positif dan signifikan terhadap
Kepuasan Konsumen.

Kata Kunci: Kaos Band PLP, Desain Produk, Persepsi Harga, Kualitas Produk,

Kepuasan Konsumen.
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ABSTRACT

2231501046
Ahmad Nursaid

THE EFFECT OF PRODUCT DESIGN, PRICE PERCEPTION,
PRODUCT QUALITY ON CONSUMER SATISFACTION: A
CASE STUDY OF PLP BAND T-SHIRTS ON BUDI LUHUR

UNIVERSITY STUDENTS JAKARTA

(xvi preliminary pages, 116 pages, 2025, 6 figures, 26 tables, 11 appendices)

This study aims to examine the effect of Product Design, Price Perception, and
Product Quality on Consumer Satisfaction of PLP Band T-shirts. This research
employs a quantitative approach with a total sample of 100 respondents. The
sampling technique used is non-probability sampling with a purposive sampling
method, and the sample size was determined using the Lemeshow formula. Data
collection was conducted through the distribution of questionnaires using a Likert
scale, which were then processed using Microsoft Excel 2021 and SPSS version 26
software. The data analysis techniques applied include validity and reliability tests,
classical assumption tests, multiple linear regression analysis, and hypothesis
testing. The results of this study indicate that Product Design, Price Perception,
and Product Quality have a positive and significant effect on Consumer
Satisfaction.

Keywords: PLP Band T-Shirts, Product Design, Price Perception, Product

Quality, Consumer Satisfaction.
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