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ABSTRAK 

UPAYA PUBLIC RELATONS SATE RATU DALAM MEMBANGUN 

BRAND AWARENESS RESTORAN 

 

Public Relations adalah cabang keilmuan komunikasi yang memiliki fungsi 

utama untuk dapat membantu dalam menjalin hubungan dari berbagai stakeholder, 

kesadaran akan merek di mata pelanggan merupakan hal yang penting begitupun 

dengan upaya untuk membangun kesadaran akan merek khususnya di mata 

pelanggan. Hal ini penting karena sebuah merek harus memiliki keunikan dan 

pembeda dari yang lainnya. Penelitiain ini membahas mengenai upaya yang 

dilakukan oleh Sate Ratu dalam membangun brand awareness restoran hingga 

sukses dikunjungi oleh turis. Walaupun terbilang belum lama berdiri akan tetapi 

Sate Ratu mampu bertahan diantara para kompetitor sate legendaris lainnya di 

kawasan Yogyakarta, hingga saat ini Sate Ratu menjadi salah satu destinasi kuliner 

pilihan bagi turis domestik hingga mancanegara ketika berkunjung ke Yogyakarta. 

Dengan itu peneliti merumuskan masalah penelitian “Bagaimana upaya public 

relations Sate Ratu dalam membangun brand awareness hingga sukses dicoba oleh 

turis mancanegara?”. Adapun tujuan dari penelitian ini tentu ingin mengetahui 

upaya yang telah dilakukan oleh public relations Sate Ratu hingga sukses dicoba 

oleh turis mancanegara. Pada penelitian ini peneliti menggunakan teori brand 

awareness dengan kegiatan tolak ukur brand awareness menurut David Aaker. 

Metodologi penelitian yang digunakan oleh peneliti yaitu deskriptif kualitatif 

dengan teknik pengumpulan data observasi, dokumentasi dan wawancara. Hasil 

penelitian peneliti menemukan bahwa dalam membangun brand awareness Sate 

Ratu telah melakukan kegiatan dalam bentuk mendokumentasikan dan 

menghitung turis mancanegara yang telah berkunjung dengan menampilkan 

“Guest From wall” pada bagian samping restoran yang dibuat menarik sehingga 

ini dapat membangun brand awareness restoran hingga sukses dicoba oleh lebih 

dari empat ribu lebih turis mancanegara berasal dari 95 negara berbeda yang telah 

berkunjung ke Sate Ratu. 

 

Kata Kunci : Upaya Public Relations, Brand Awareness, Sate Ratu 
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ABSTRACT 

PUBLIC RELATONS SATE RATU'S EFFORTS IN BUILDING 

RESTAURANT BRAND AWARENESS 

 
 Public Relations is a scientific branch of communication that has the main 

function of helping to build relationships with various stakeholders. Brand 

awareness in the eyes of customers is important as well as efforts to build brand 

awareness, especially in the eyes of customers. This is important because a brand 

must be unique and different from others. This research discusses the efforts made 

by Sate Ratu in building brand awareness of the restaurant so that it is successfully 

visited by tourists. Even though it hasn't been around for long, Sate Ratu has been 

able to survive among other legendary satay competitors in Yogyakarta, to this day 

Sate Ratu has become one of the culinary destinations of choice for domestic and 

foreign tourists when visiting Yogyakarta. With that, the researcher formulated the 

research problem "How are Sate Ratu's public relations efforts in building brand 

awareness so that it is successfully tried by foreign tourists?". The aim of this 

research is of course to find out the efforts that have been made by Sate Ratu's 

public relations so that it has been successfully tried by foreign tourists. In this 

study, researchers used brand awareness theory with brand awareness benchmark 

activities according to David Aaker. The research methodology used by 

researchers is descriptive qualitative with data collection techniques of 

observation, documentation, and interviews. The results of the research, 

researchers found that in building brand awareness, Sate Ratu had carried out 

activities in the form of documenting and counting foreign tourists who had visited 

by displaying the "Guest From wall" on the side of the restaurant which was made 

attractive so that this could build brand awareness of the restaurant so that it was 

successfully tried by more More than four thousand foreign tourists from 95 

different countries have visited Sate Ratu. 

 

 

Keywords: Public Relations Efforts, Brand Awareness, Sate Ratu 
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