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No. NIP NIDN Nama Dosen Program Studi 

1 100032 0119097101 Cut Zurnali Magister Manajemen 

2 160059 0302126803 Etty Susilowati Magister Manajemen 

3 180015 0508056201 Hamin Magister Manajemen 

4 100025 0305056002 Heni Iswati Magister Manajemen 

5 120072 0304017502 Ifan Haryanto Magister Manajemen 

6 010046 9903016502 Mu’ man Nuryana Magister Manajemen 

7 100031 0304036702 Nora Andira Brabo Magister Manajemen 

8 210009 0301035601 Selamet Riyadi Magister Manajemen 

9 840002 0013116003 Setyani Dwi Lestari Magister Manajemen 

10 990026 8826823420 Suhartono Magister Manajemen 

11 220009 0314046502 Sundari Soekotjo Magister Manajemen 

12 000047 0304077102 Amir Indrabudiman Magister Akuntansi 

13 120060 0325116103 Ali Sandy Mulya Magister Akuntansi 

14 170020 0317087801 Agoestina Mappadang Magister Akuntansi 

15 840008 0327078702 Puspita Rani Magister Akuntansi 

16 230016 0329118901 Riyan Harbi Valdiansyah Magister Akuntansi 

17 980013 0331077801 Agus Sriyanto Manajemen (S1) 

18 140056 0326068802 
Anindya Putri Pradiptha, S.Hum., 

M.Hum 
Manajemen (S1) 

19 980007 0310107404 Aris Wahyu Kuncoro Manajemen (S1) 

20 140012 0315057904 Astrid Dita Meirina Hakim Manajemen (S1) 

21 160062 0301098802 Berlian Karlina Manajemen (S1) 

22 970021 0302047102 Dwi Kristanto Manajemen (S1) 

23 110045 0313038106 Elizabeth Manajemen (S1) 

24 180052 0317058406 Eryco Muhdaliha Manajemen (S1) 

25 170091 0313068909 Farida Ayu Avisena Nusantari Manajemen (S1) 

26 190027 0328027309 Feby Lukito Wibowo Manajemen (S1) 

27 120099 0330057401 Hakam Ali Niazi Manajemen (S1) 

28 930005 0312023001 Hari Subagio Manajemen (S1) 

29 130032 0315117204 Hasan Ipmawan Manajemen (S1) 

30 099038 0301047702 Idris Manajemen (S1) 

31 160025 0301129102 Ivo Rolanda Manajemen (S1) 

32 210028 0311079701 Justin Bongsoikrama Manajemen (S1) 

33 000030 8918710021 Kartini Istikomah Manajemen (S1) 

34 050024 0313037706 Koen Hendrawan Manajemen (S1) 

35 910024 0319056401 Marsin Manajemen (S1) 

36 130045 0301076603 Maulida Khiatuddin Manajemen (S1) 

37 110044 0016126606 Maruji Pakpahan Manajemen (S1) 

38 000022 0302045901 Mia Laksmiwati Manajemen (S1) 

39 120037 0316096101 Muhammad Jusman Syah Manajemen (S1) 
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40 120098 0312018101 
Muhammad Hadi Maulidin Nugraha, 

S.E.I., MM 

Manajemen (S1) 

41 230029 - Joviardi Wahju, SH., MM Manajemen (S1) 

42 120037 0316096101 Muhammad Jusmanyah, SE., MM Manajemen (S1) 

43 920023 0311056701 Pambuko Naryoto Manajemen (S1) 

44 180051 0307037004 Panca Maulana Manajemen (S1) 

45 130052 0308028202 Qadariah Manajemen (S1) 

46 160024 0328087904 Ravindra Safitra Hidayat Manajemen (S1) 

47 160045 0301119201 Retno Fuji Oktaviani Manajemen (S1) 

48 130046 0303098103 Rina Ayu Vildayanti Manajemen (S1) 

49 900029 0329057305 Said Manajemen (S1) 

50 920005 0021026601 Slamet Mudjijah Manajemen (S1) 

51 030570 0309038404 Sugeng Priyanto Manajemen (S1) 

52 990026 8826823420 Suhartono Manajemen (S1) 

53 070019  Supriyadi Manajemen (S1) 

54 950022 0310076901 Syaiful Anwar Manajemen (S1) 

55 940005 0313107101 Widi Wahyudi Manajemen (S1) 

56 050029 0306047502 Yugi Setyarko Manajemen (S1) 

57 970009 0306067002 Yuni Kasmawati Manajemen (S1) 

58 120092 0324126804 Yuphi Handoko Manajemen (S1) 

59 000017 0325066804 Zulvia Khalid Manajemen (S1) 

60 080053 0303048501 Anissa Amalia Mulya Akuntansi (S1) 

61 090018 0302128603 Desy Anggraeni Akuntansi (S1) 

62 020029 0429118301 Desy Mariani Akuntansi (S1) 

63 030002 0329076801 Dicky Arisudhana Akuntansi (S1) 

64 870018 0303066805 Endah Sri Wahyuni Akuntansi (S1) 

65 130031 0326067801 Indah Rahayu Lestari Akuntansi (S1) 

66 120094 0324126401 Isa Ansori Akuntansi (S1) 

67 980009 0307018004 Martini Akuntansi (S1) 

68 000039 0301117604 Muhammad Nuur Farid Thoha Akuntansi (S1) 

69 080054 0313018601 Prita Andini Akuntansi (S1) 

70 090011 0312026907 Rachmat Arif Akuntansi (S1) 

71 960024 0303057504 Rinny Meidiyustiani Akuntansi (S1) 

72 010024 0307087706 Rismawandi Akuntansi (S1) 

73 090004 0302037205 Sri Rahayu Akuntansi (S1) 

74 160048 0306048903 Suryani Akuntansi (S1) 

75 160037 0326059401 Triana Anggraini Akuntansi (S1) 

76 020068 0305078001 Wahyumi Ekawanti Akuntansi (S1) 

77 160019 0308089401 Wulan Dwi Antari Akuntansi (S1) 

78 970028 0424097802 Wuri Septi Handayani Akuntansi (S1) 

79 070013 0305098102 Didik Hariyadi Raharjo Manajemen Bencana (S1) 

80 220051 8955170023 Abdul Haris Achadi Manajemen Bencana (S1) 

81 230013 0323049701 Hayatul Khairul Rahmat Manajemen Bencana (S1) 

82 160031 0316059204 Taqwa Putra Budi Purnomo Sidi Manajemen Bencana (S1) 

83 220017 0309049502 Fathin Aulia Rahman Manajemen Bencana (S1) 

84 220044 0412058903 Ayu Wahyuningtyas Manajemen Bencana (S1) 
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No. NIP NIDN Nama Dosen Program Studi 

85 130048 0321038301 Achmad Syarif Sekretari (D3) 

86 140042 0320086902 Fenti Sofiani Sekretari (D3) 

87 990019 0302017401 Iis Torisa Utami Sekretari (D3) 

88 070022 0318098501 Reni Hariyani Sekretari (D3) 

89 150045 0321038903 Rizky Eka Prasetya Sekretari (D3) 
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Abstract. This research explores the factors influencing the adoption of Islamic digital banking among millennials 

in Indonesia. Employing a qualitative approach through a comprehensive literature review, the study analyzes 

existing research on Islamic digital banking adoption, focusing on academic journals, conference proceedings, 

and industry reports. The findings reveal that perceived ease of use and usefulness of digital banking services are 

crucial. Additionally, social influences, such as peer and family recommendations, and personal factors, including 

demographics and cultural background, significantly impact adoption rates. This research provides valuable 

insights for Islamic banks in Indonesia to develop targeted strategies for millennial engagement. By 

understanding these influencing factors, Islamic banks can tailor digital banking services to meet the specific 

needs and preferences of this demographic, thereby enhancing market penetration and fostering growth within 

the evolving digital banking landscape. 

 

Keywords : Islamic Digital Banking, Millennials, Indonesia, Adoption, Factors 

 

1. INTRODUCTION  

The rapid growth of the digital economy and the increasing adoption of technology 

by the younger generation have led to significant changes in the banking industry, 

particularly in the area of Islamic digital banking. The millennial generation, defined as 

individuals born between 1981 and 1996, now represent a significant portion of the 

Indonesian population, accounting for 33.75% in 2017 (Yunita, 2021). As digital literacy 

increases and demands for faster and easier banking access, conventional Islamic banks 

face the urgent challenge of adapting their business models to suit changing customer 

preferences. 

The existing literature has acknowledged that the digitalization of the banking 

industry, fueled by the changing needs and preferences of the millennial generation, has 

required Islamic banks in Indonesia to undergo a strategic transformation. To maintain 

their competitive edge and remain relevant, Islamic banks must identify and comprehend 

the essential factors that shape the adoption of their digital banking services among this 

pivotal demographic.(Darussalam et al., 2019). 

Existing literature has explored the essential factors that drive the adoption of 

digital Islamic banking in Indonesia. For instance, studies have found that the millennial 

generation's interest and willingness to use mobile banking are influenced by factors such 

https://doi.org/10.70062/globaleconomics.v1i4.106
https://economics.ifrel.org/index.php/GlobalEconomics
mailto:faridaayuavisena@budiluhur.ac.id
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as perceived ease of use, perceived usefulness, and social influence (Batubara et al., 2021). 

Additionally, the digital revolution has shaped consumer behavior, leading to increased 

demand for faster and more accessible banking services, which in turn has prompted banks 

to innovate and develop new digital products. (Yunita, 2021). 

This research paper aims to conduct a qualitative analysis of existing studies to 

identify the key factors that influence the adoption of Islamic digital banking among the 

millennial generation in Indonesia. 

 

2. LITERATURE REVIEW  

The existing literature on the adoption of Islamic digital banking among the 

millennial generation in Indonesia highlights several key factors that have been identified 

as influential. One of the critical factors is the perceived ease of use of the digital banking 

services. The study found that the millennial generation's belief that digital banking is easy 

to use and does not require significant effort to navigate is a significant driver of their 

interest and adoption. 

Furthermore, the perceived usefulness of digital banking services, such as the 

ability to conduct transactions more efficiently, easy access to account information, and 

more practical financial management, are also significant factors in the adoption of Islamic 

digital banking among millennials. (Siska, 2022). 

In addition to these technological factors, social and personal factors also play a 

role in the adoption of Islamic digital banking. Social influence, such as the 

recommendations and usage of digital banking services by peers and family members, can 

sway the millennial generation's decision to adopt these services. Moreover, demographic 

characteristics, including age, socioeconomic status, and cultural background, have been 

found to influence the millennial generation's interest and willingness to use Islamic digital 

banking services. 

The study conducted by (Yunita, 2021) highlights the growing importance of the 

millennial generation in the Indonesian banking sector, as they account for a significant 

portion of the population and are increasingly tech-savvy. The study found that differences 

in occupation, socioeconomic status, and cultural factors can influence millennials' interest 

in using Islamic mobile banking services. 
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3. METHODS  

This research paper employed a qualitative research design through a 

comprehensive literature review, following the PRISMA guidelines (Yunita, 2021) 

(Batubara et al., 2021). The review focused on identifying and analyzing existing studies 

that have investigated the factors influencing the adoption of Islamic digital banking 

among the millennial generation in Indonesia, to identify the key factors influencing this 

phenomenon. 

The literature search was conducted using various databases, including Scopus, 

Web of Science, and Google Scholar, using keywords such as "Islamic digital banking," 

"millennial generation," "adoption," and "Indonesia." The search was limited to peer-

reviewed journal articles published in the last 5 years to ensure the relevance and currency 

of the information. 

The selected studies were critically analyzed to extract key factors. The findings 

were synthesized into a comprehensive framework to understand this phenomenon. 

The inclusion criteria for the literature review were as follows: 

a. The study must focus on the adoption of Islamic digital banking or mobile banking 

services in Indonesia. 

b. Millennials as the main focus or significant sample. 

c. The sources included in the review were published within the last five years to ensure 

the findings are current and reflective of the contemporary landscape of Islamic 

digital banking adoption among the millennial generation in Indonesia. 

The literature review process involved the analysis of academic sources, including 

journal articles, conference proceedings, and industry reports, to synthesize the existing 

knowledge on this topic.  

The sources were carefully selected based on their relevance to the research topic 

and their academic credibility, as evidenced by their publication in reputable, peer-

reviewed outlets, ensuring the reliability and validity of the information presented in this 

study. 

 

4. FINDINGS 

The qualitative analysis of the existing literature has revealed several key factors 

that influence the adoption of Islamic digital banking among the millennial generation in 

Indonesia. First, ease of use of digital banking services is an important factor. Millennials 

tend to be more interested in services that are easy to navigate. Second, perceived benefits, 
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such as transaction efficiency and easier financial management, also drive adoption. 

(Siska, 2022) 

In addition, the influence of social factors, such as the recommendations and usage 

of digital banking services by peers and family members, as well as personal factors, 

including demographic characteristics like age, socioeconomic status, and cultural 

background, have also been recognized as important determinants of the millennial 

generation's interest and willingness to use Islamic digital banking services in Indonesia. 

 

5. RESULTS 

Analysis of the literature on the adoption of digital Islamic banking among 

Indonesian millennials identified several key factors: 

a) Ease of Use: Millennials’ perception of the ease of use of digital banking services is a 

major driving factor. 

b) Perceived Benefits: Efficient transactions, access to information, and easier financial 

management are also attractions. 

c) Social Influence: Recommendations from friends and family as well as social norms 

also influence adoption decisions. 

d) Personal Characteristics: Factors such as age, socioeconomic status, and cultural 

background also play a significant role. 

Further research shows that the millennial generation, as a large and tech-savvy 

demographic group, has a significant role in the development of Islamic digital banking in 

Indonesia. 

These findings highlight the importance for Islamic banks to: 

1) Building easy-to-use services: Intuitive interfaces and simple transaction processes 

will increase millennials’ interest. 

2) Emphasizing benefits: Clearly communicating how digital banking services can make 

everyday life easier. 

3) Leveraging social influence: Building user communities and encouraging 

recommendations among users. 

4) Tailoring services to demographic characteristics: Developing products and services 

that are relevant to millennials’ needs and preferences. 

In conclusion, a deep understanding of the factors influencing the adoption of 

Islamic digital banking will help Islamic banks in designing effective strategies to attract 

and retain millennial customers. 
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6. DISCUSSION  

A qualitative analysis of the literature on digital Islamic banking adoption among 

millennials in Indonesia has revealed several key factors influencing this phenomenon. 

Research by (Batubara et al., 2021) highly values millennials’ belief that digital 

banking services are easy to use and do not require significant effort to navigate, which is 

an important driver of their interest in and adoption of these services. This finding is 

consistent with the broader literature on technology adoption, which suggests that 

perceived ease of use is an important factor in the adoption of new technologies. 

Similarly, perceived usefulness of digital banking services, such as the ability to 

conduct transactions more efficiently, access account information, and manage finances 

more conveniently, has also been identified as an important factor in the adoption of digital 

Islamic banking by millennials. This finding is consistent with the established Technology 

Acceptance Model, a widely used theoretical framework that explains an individual’s 

intention to use a technology based on their perceptions of its usefulness and ease of use 

(Siska, 2022). 

In addition, the influence of social factors, such as recommendations and use of 

digital banking services by peers and family members, as well as personal factors, 

including demographic characteristics such as age, socioeconomic status, and cultural 

background, have also been recognized as important determinants of millennials’ interest 

and willingness to use Islamic digital banking services in Indonesia. 

These findings are important for Islamic banks in Indonesia, as they suggest that 

the development and promotion of digital banking services must be tailored to the 

preferences and needs of millennials, an important segment of the population driving the 

transformation of the digital banking industry. 

By leveraging these insights, Islamic banks in Indonesia can design and implement 

targeted strategies to effectively address the specific needs and preferences of millennials, 

enabling them to effectively capture this growing market segment and maintain their 

competitive advantage in the rapidly evolving digital banking landscape. 
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7. CONCLUSION  

A qualitative analysis of the existing literature has shed light on the key factors 

influencing the adoption of digital Islamic banking among millennials in Indonesia, 

providing valuable insights for Islamic banks to serve this important market segment. The 

findings suggest that perceived ease of use and usefulness of digital banking services, as 

well as the influence of social and personal factors, play a significant role in millennials’ 

interest and willingness to use these services. 

To effectively capture the millennial market, Islamic banks in Indonesia must 

develop and promote digital banking solutions that are user-friendly, offer enhanced 

functionality and convenience, and align with the social and personal preferences of this 

generation, ultimately meeting their unique needs and expectations. 

Overall, the insights gained from this qualitative analysis offer a comprehensive 

understanding of the factors shaping the adoption of digital Islamic banking among 

millennials in Indonesia, equipping Islamic banks with the knowledge and strategies to 

navigate the digital banking industry transformation and maintain their competitive edge 

in this rapidly evolving landscape. 

A qualitative analysis of the existing literature has shed light on the key factors 

influencing the adoption of digital Islamic banking among millennials in Indonesia, 

providing valuable insights for Islamic banks to serve this important market segment. The 

findings suggest that perceived ease of use and usefulness of digital banking services, as 

well as the influence of social and personal factors, play a significant role in millennials’ 

interest and willingness to use these services. 

To effectively capture the millennial market, Islamic banks in Indonesia must 

develop and promote digital banking solutions that are user-friendly, offer enhanced 

functionality and convenience, and align with the social and personal preferences of this 

generation, ultimately meeting their unique needs and expectations. 

 

LIMITATION  

Previous studies (Siska, 2022; Batubara et al., 2021; Yunita, 2021) have provided a 

strong foundation for understanding the adoption of Islamic digital banking among Indonesian 

millennials. However, these studies have limitations in terms of generalizability and depth of 

analysis. Further research is needed to address these limitations. 
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A more quantitative approach can be used to test hypotheses generated from qualitative 

research, while longitudinal research can track changes in adoption behavior over time. In 

addition, comparative research with other countries can provide a broader perspective and 

enable the identification of best practices. Thus, further research can make a significant 

contribution to the development of theory and practice in the field of Islamic digital banking. 
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