
UNIVERSITAS BUDI LUHUR
FAKULTAS KOMUNIKASI & DESAIN KREATIF

Daftar Hadir Mahasiswa 

Matakuliah: Public Relations Internasional [KM199] 
Kelompok: MB
Semester: Genap 2025/2026
Dosen: Raden Wahyu Utomo Martianto, S.I.Kom., M.I.Kom.

No NIM Nama 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 %

02/03 09/03 30/03 06/04 13/04 20/04 27/04 04/05 11/05 18/05 25/05 08/06 15/06 22/06 22/06 29/06

1 2271501427 Byo Dika Nugraha Thursyadi I H H H H H H H H S H H H H H H 100
2 2371500261 Sodiq Eberta Fuadi H H H H H H H H H S H H H H H H 100
3 2371500352 Dhafa Maulana Sidik H A A I H A A H A S S A H A A A 44
4 2371500436 Rakha Fauzan H H H I I H I H H H H H H H H H 100
5 2371500451 Ardhi Skynamurti H H H I I H H H I H H A H A H H 88
6 2371500469 Aira Saraswati Redyus A H H I S H I H I H H S H A A A 75
7 2371500543 Muhammad Sultan Fadlan A H H H H H H H H H H H H H H H 94
8 2371500584 Claudia Butet Srikandi A H H H H H H H I H H H H H H H 94
9 2371500816 Muhamad Farel Vodianova H H H H H H H H H H H H H A H H 94
10 2371501004 Ade Anugrah Utomo H S H I A H H H H S H H H H H H 94
11 2371501046 Dariel Azaka Firza Sufiandi H H H H H H H H H H H H H A H H 94
12 2371501087 Zahra Safira Armayanti H S H H H H H H H S H H H H H H 100
13 2371501343 Dina Rizky Mulyani H S H I H H H H S I H S H H H H 100
14 2371501392 Novia Ramadanti H S H H I H H H I H S I H H H H 100
15 2371501483 Windi Anisa Fitria A H H H H H H H S H I H H H H H 94
16 2371501558 Reza Alfaridzi H H H I H A H H A H H H H H H H 88
17 2371501616 Helmaliana Ananda Sabilah A A A H H H I H H H H I H H H H 81
18 2371501624 Rika Amelia Parhanah H I H H I H I H I H S S H H A H 94
19 2371501657 Muhammad Rafi Ramadhan Firdaus A I H I I I I H I I I I H A I H 88
20 2371501723 Natasya Meriska H H H I H H H H H S H H H H H H 100
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21 2371501798 Dimas Octavianda H S H I H A A H S I S H H H I H 88
22 2371501806 Tegar Ardiansyah A A I I I H H H I H I I H H H H 88
23 2371501962 Jalu Rifat Waridan Prakoso I I H H I H H H H H I H H H H H 100
24 2371502002 Irgi Ghifari A H A H H H H H H H H H H H H H 88

Keterangan: 
H: Hadir; A: Alpha (Tidak Hadir); I: Ijin; S: Sakit;

Dicetak melalui Webdosen pada 03-Aug-2026 02:50:08 | Page 2



UNIVERSITAS BUDI LUHUR
FAKULTAS KOMUNIKASI & DESAIN KREATIF

Berita Acara Mengajar 

Matakuliah: Public Relations Internasional [KM199] 
Kelompok: MB
Semester: Genap 2025/2026
Dosen: Raden Wahyu Utomo Martianto, S.I.Kom., M.I.Kom.

No. Tanggal Materi yang diberikan

1 02-03-2026 THE GLOBAL PR LANDSCAPE<br />
- Global communications industry trends, <br />
- Glocalization challenges, and <br />
- The Role of PR in the cross-border digital economy.

2 09-03-2026 CULTURAL INTELLIGENCE & GLOBAL AUDIENCE PROFILING<br />
- INTRODUCTION: Why is Cultural Intelligence Important?<br />
- CULTURAL INTELLIGENCE (CQ): More Than Just IQ or EQ<br />
- HOFSTEDE\\\'S CULTURAL DIMENSIONS: A Systematic Mapping of Cultural Differences<br />
- HIGH-CONTEXT vs. LOW-CONTEXT COMMUNICATION: Edward T. Hall<br />
- THE CULTURE MAP: Erin Meyer and the Eight Scales of Communication<br />
- WORKSHOP PEP: Prompting, Exploring, Probing<br />
- CASE STUDY: Learning from Success and Failure<br />
- PRACTICAL APPLICATION: From Theory to Campaign Strategy

3 30-03-2026 Review and Recap 1 & 2<br />
<br />
GEO-POLITICAL & LEGAL ENVIRONMENT: <br />
- Media Systems, <br />
- Regulation,<br />
- Economic Impact.

4 06-04-2026 INTERNATIONAL CULTURAL & SOCIAL AUDIT: METODOLOGI DAN PERSPEKTIF INTERDISIPLINER<br />
- Metodologi Social-Cultural Audit<br />
- PESTEL Analysis: Kerangka Riset Lingkungan PR yang Komprehensif<br />
- CSR Global dan Sustainable Development Goals (SDGs)<br />
- Metodologi Trianguasi Data dalam Cultural Audit<br />
MINI PROJECT (1)

5 13-04-2026 DIGITAL MEDIA ECOLOGY & GLOBAL TECH: PLATFORM DOMINANCE, ALGORITHMIC INFLUENCE, DAN DIGITAL CONSUMPTION TRENDS<br />
- Digital Media Ecology & Global Tech<br />
- Global Platform Mapping: Big Tech vs. Local Giants<br />
- Algorithms and How They Work: Profound Implications for PR<br />
- Digital Media Consumption Trends 2024%u20132025<br />
- Digital Landscape Mapping: Methodology and Practice<br />
- Platform Strategy Matrix: From Data to Decisions

6 20-04-2026 NATION BRANDING< SOFT POWER, NATIONAL IDENTITY, & PUBLIC DIPLOMATION<br />
- Nation Branding: Conceptual Foundation<br />
- What Is Nation Branding? History, Definition & Controversy<br />
- Anholt\'s Competitive Identity Model: The Hexagon<br />
- Soft Power: Basic Theory and Contemporary Evolution<br />
- Korean Wave (Hallyu): The Best Nation Branding Case Study of the 21st Century<br />
- Discovering a Country\'s Brand DNA<br />
- Ethical Dimensions in Nation Branding

7 27-04-2026 MNC REPUTATION & GLOCAL STRATEGY: CORPORATE IDENTITY, ISSUE MANAGEMENT, AND GLOBAL-LOCAL BALANCE<br />
- Defining Corporate Reputation in an International Context<br />
- RepTrak Model: 7 Dimensions of Corporate Reputation<br />
- Four Approaches to MNC Communication Management (  Case Study)<br />
- Glocal Communication Strategy: Think Global, Act Local (  Case Study)<br />
- Issues Management on an International Scale (  Case Study)<br />
- Country-of-Origin Effect and Its Implications for Indonesian Brands<br />
- Media Relations in the MNC Context: Navigating a Diverse Media Ecosystem

8 04-05-2026 MIDTEST 

9 11-05-2026 FROM BLUEPRINT TO NARRATIVE: MESSAGE STRATEGY & ETHICAL FOUNDATIONS<br />
- Narrative Tension: Why Messages Need Conflict<br />
- Message Architecture: A Working Message Hierarchy<br />
- Brand Voice & Tone: The Character of Campaign Communication<br />
- Ethical Guardrails: Values %u200B%u200Bas Maps, Not Fences

10 18-05-2026 GLOCALIZATION & TRANSCREATION: CROSS-CULTURAL MESSAGE ADAPTATION<br />
- The Psychology of Language in International PR: Why Words Can Make or Break a Campaign<br />
- Transcreation: The Art and Science of Message Adaptation<br />
- Professional Step-by-Step Transcreation Process<br />
- AI as a Transcreation Tool: Its Strengths, Limitations, and How Best to Use It

11 25-05-2026 CONTENT STRATEGY PLAN: DESIGNING INTERNATIONAL PR CAMPAIGN CONTENT<br />
- From Message to Content: Why Platforms Are Not Just a Technical Option<br />
- Anatomy of a Professional Content Strategy Plan<br />
- Content Pillars: Building a Cohesive Theme Architecture<br />
- Mockup Brief: Describing Content Without Producing It<br />
- Using AI as a Strategic Content Partner

12 08-06-2026 INTERNATIONAL CRISIS COMMUNICATIONS: GLOBAL WAR ROOM<br />
- Situational Crisis Communication Theory (SCCT) in a Global Context<br />
- Global Crisis Lifecycle & Time-Zone Management<br />
- Holding Statement: The Art of Speaking Without Saying Too Much<br />
- Global War Room: Crisis Structure and Toolkit<br />
- Critical Connections: Crisis Plan and Content Strategy (P11)

13 15-06-2026 GLOBAL NGO PR: ADVOCACY, MOBILIZATION & PUBLIC DIPLOMACY<br />
- Corporate PR vs. NGO PR: Philosophical Differences That Impact Everything<br />
- Boomerang Effect: Keck & Sikkink\'s Transnational Advocacy Model<br />
- Comprehensive Stakeholder Map: From List to Ecosystem<br />
- Three Differentiated Key Messages: One Voice, Three Languages<br />
- The Dangers of the White Savior Complex in Advocacy Narratives

14 22-06-2026 INTERNATIONAL PITCHING & CROSS-CULTURAL NEGOTIATION<br />
- Workshop Assembly & Portfolio Consultation<br />
- Anatomy of a Global PR Blueprint: From Components to a Cohesive Document<br />
- The Art of International Persuasive Pitching<br />
- Effective Pitch Deck Structure: 12 Slides, One Narrative<br />
- Cross-Cultural Business Etiquette in Presentations<br />
- Handling Objections: Turning Criticism into Strength

15 22-06-2026 GLOBAL PR MEASUREMENT: AMEC FRAMEWORK & BARCELONA PRINCIPLES<br />
- The History and Philosophy of the Barcelona Principles 3.0: Why PR Measurement Needs Global Standards<br />
- AMEC Integrated Evaluation Framework: A Comprehensive PR Measurement Taxonomy<br />
- Vanity Metrics vs. Value Metrics: Choosing What Matters<br />
- The Challenge of International PR Measurement: When Global Standards Meet Local Realities<br />
- Connecting the Measurement Framework with Previous Campaign Plan Components

16 29-06-2026 FINAL EXAM<br />
GLOBAL BLUEPRINT PRESENTATION
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UNIVERSITAS BUDI LUHUR
FAKULTAS KOMUNIKASI & DESAIN KREATIF

Daftar Nilai 

Matakuliah: Public Relations Internasional [KM199] 
Kelompok: MB
Semester: Genap 2025/2026
Dosen: Raden Wahyu Utomo Martianto, S.I.Kom., M.I.Kom.

No. NIM Nama Presensi Tugas UTS UAS GRADE

1 2271501427 Byo Dika Nugraha Thursyadi 100 75 74 63 70 => B
2 2371500261 Sodiq Eberta Fuadi 100 88 75 70 77 => B+
3 2371500352 Dhafa Maulana Sidik 44 7 60 999 20 => -
4 2371500436 Rakha Fauzan 100 88 80 73 80 => A-
5 2371500451 Ardhi Skynamurti 88 88 80 66 77 => B+
6 2371500469 Aira Saraswati Redyus 75 0 70 999 21 => -
7 2371500543 Muhammad Sultan Fadlan 100 82 82 82 82 => A-
8 2371500584 Claudia Butet Srikandi 94 88 75 67 76 => B+
9 2371500816 Muhamad Farel Vodianova 94 88 70 73 77 => B+

10 2371501004 Ade Anugrah Utomo 94 88 74 69 76 => B+
11 2371501046 Dariel Azaka Firza Sufiandi 94 88 74 75 79 => B+
12 2371501087 Zahra Safira Armayanti 100 75 85 80 80 => A-
13 2371501343 Dina Rizky Mulyani 100 75 76 66 72 => B
14 2371501392 Novia Ramadanti 100 57 74 71 68 => B-
15 2371501483 Windi Anisa Fitria 94 82 80 69 76 => B+
16 2371501558 Reza Alfaridzi 88 88 80 68 78 => B+
17 2371501616 Helmaliana Ananda Sabilah 81 63 74 65 67 => B-
18 2371501624 Rika Amelia Parhanah 94 88 70 62 72 => B
19 2371501657 Muhammad Rafi Ramadhan Firdaus 88 57 73 68 66 => B-
20 2371501723 Natasya Meriska 100 88 74 69 76 => B+
21 2371501798 Dimas Octavianda 88 75 65 64 68 => B-
22 2371501806 Tegar Ardiansyah 88 88 65 71 74 => B
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23 2371501962 Jalu Rifat Waridan Prakoso 100 88 85 82 85 => A
24 2371502002 Irgi Ghifari 100 87 87 87 87 => A
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