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Daftar Hadir Mahasiswa 

Matakuliah: Global Marketing [MM252] 
Kelompok: IN
Semester: Genap 2025/2026
Dosen: Panca Maulana Firdaus, S.E, M.M.

No NIM Nama 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 %

05/03 12/03 02/04 09/04 13/04 20/04 27/04 04/05 11/05 18/05 25/05 04/06 08/06 15/06 22/06 29/06

1 2431500095 Raden Ajeng Syanara Rizki Almaz H H I H H A H H A H H H H H H H 88
2 2431500186 Nadya Ramadhani Danto H H A H H A H H H H H H A H H H 81
3 2431500301 Andina Husnul Fadillah Putri I H H H H H H H H A H H H H H H 94
4 2431500327 Melshandy Nursalim H H H H H H H H H H H H H H I H 100
5 2431500376 Achmad Ismail H I H H H H H H H H A H I H I H 94
6 2431500673 Assyifa Qolby Dery Aziba A H H H H A H H H H H H H H H H 88
7 2431500921 Davello Nazeeya Sarfaraal H S S H H H H H H H A H H H I H 94
8 2431501028 Bagas Wanda Hendarto S A H H H H A H H H S H H H A H 81
9 2431501341 Muhammad Fayyadh Naufal H H H H H H H H H S A H H H H H 94
10 2431501374 Galuh Tiara Zulfa S H H H H H H H H H H A H H H H 94
11 2431501564 Priscilla Widiya Ningtyas H H H H H H H H H H H A H H H I 94
12 2431501606 Hukma Shabiya Rabbi Radhiya S H H H S H H I S H H A H H H H 94
13 2431501671 Estifanos Abrham Birara H H H H H H H H H H H H H H H H 100
14 2431501861 Yashila Manderesta I I H H I H H H H H H H H H H H 100

Keterangan: 
H: Hadir; A: Alpha (Tidak Hadir); I: Ijin; S: Sakit;
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Berita Acara Mengajar 

Matakuliah: Global Marketing [MM252] 
Kelompok: IN
Semester: Genap 2025/2026
Dosen: Panca Maulana Firdaus, S.E, M.M.

No. Tanggal Materi yang diberikan

1 05-03-2026 An overview of global marketing, emphasizing strategies to adapt to international markets by balancing standardization (consistent branding) and adaptation (local customization). It highlights the importance of expanding market reach, diversifying revenue, and navigating challenges like cultural differences, regulatory compliance, and logistical complexities. Key drivers include technology (AI, digital platforms), globalization trends, and consumer demand. Case studies such as Coca-Cola localized flavors, McDonalds regional menus, and Nikes global campaigns illustrate successful strategies. The conclusion underscores leveraging technology, cultural sensitivity, and strategic market entry (e.g., joint ventures, e-commerce) to drive growth and foster cross-cultural engagement.

2 12-03-2026 Global market research is essential for businesses to identify opportunities, navigate cultural nuances, and mitigate risks in international markets. By integrating insights from competitive analysis and consumer behavior with strategic brand positioning, companies can differentiate themselves, build relevance, and drive informed decisions for sustainable global growth.

3 02-04-2026 The global business environment involves navigating interconnected factors such as economic policies (GDP, trade tensions), political stability (geopolitical risks, regulations), legal compliance (GDPR, IP laws), and socio-cultural adaptation (local consumer preferences). International trade agreements like USMCA and the EU Single Market offer market access and tariff reductions but require adherence to complex regulations. Competitive strategies, analyzed through Porters Five Forces, include innovation (Apple), cost leadership (Walmart), and localization, exemplified by IKEAs tailored products for Asian markets and Pestel Analysis. Emerging trends like digital globalization, ESG compliance, and geopolitical shifts (decoupling, regionalization) underscore the need for agile, sustainable strategies in a rapidly evolving global landscape.

4 09-04-2026 Effective global market segmentation requires that segments be measurable, meaning their size and potential can be quantified; accessible, so they can be reached through marketing and distribution channels; substantial, ensuring the segment is large and profitable enough to justify tailored strategies; differentiable, with clear differences in responses to marketing approaches; and actionable, meaning the company can realistically develop strategies to serve the segment. For example, a luxury brand targeting high-income urban professionals demonstrates measurability and substantiality, while a fitness brand like Nike can effectively access and differentiate messaging for lifestyle-based segments.

5 13-04-2026 The Introduction to Market Entry Strategy discusses key considerations for entering foreign markets, including which markets to target, when to enter, and at what scale. It outlines various entry modes such as exporting, licensing, joint ventures, and wholly owned subsidiaries, each with distinct advantages and risks. The strategy also emphasizes analyzing both external (economic, political, cultural, legal, technological) and internal (product, price, place, promotion) environments. It highlights ways to reduce partnership risks, such as selecting reliable partners and implementing safeguards, to ensure successful and sustainable market entry.

6 20-04-2026 Market selection in international marketing involves identifying and evaluating potential foreign markets based on various criteria such as market size, growth potential, political and economic stability, competitive intensity, cultural compatibility, and legal regulations. This process can be approached through qualitative methods, like expert judgment and scenario analysis, or quantitative techniques using measurable indicators such as GDP per capita, market growth rates, and risk indices. A well-structured market selection strategy is essential for minimizing entry risks and maximizing global expansion success.

7 27-04-2026 Global pricing strategy is a crucial component of international business success, requiring companies to balance global consistency with local responsiveness. An effective strategy considers factors such as market conditions, customer perceptions, competition, and economic dynamics to set prices that maximize profitability while maintaining brand integrity. By integrating market research, technological tools, and strategic flexibility, businesses can navigate the complexities of diverse global markets and create sustainable competitive advantages across borders.

8 04-05-2026 UTS

9 11-05-2026 Global distribution channels connect producers to global markets through direct or indirect, online and offline methods, enabling wider reach, efficiency, and competitiveness while facing challenges like regulations, logistics, and cultural differences.

10 18-05-2026 It highlights the importance of integrating technology, cultural awareness, and consistent messaging in global business communication. It emphasizes leveraging tools like video conferencing and AI-powered translation, fostering multicultural collaboration, adapting to local markets, and using social media strategically. The material also addresses key challenges such as language barriers, cultural nuances, and time zone differences, while pointing to future trends like automation and remote work tools to enhance global team effectiveness.

11 25-05-2026 Digital Marketing Strategies for Global Markets outlines how businesses can effectively expand globally through digital channels. It covers market analysis, cultural adaptation, key platforms like SEO, SEM, and social media, as well as the role of data analytics. It also highlights strategy development and addresses global challenges such as legal compliance, cultural differences, and technology limitations.

12 04-06-2026 It outlines key strategies for building global brands, emphasizing consistent branding, cultural adaptation, digital trends, and storytelling. It also covers challenges like legal issues and cultural missteps, and stresses the importance of measuring effectiveness through KPIs and continuous feedback.

13 08-06-2026 Step and structure of how to start and make a concept for Global Marketing Preparation. Starting with executive summary, company overview, PESTEL analysis until conclusion

14 15-06-2026 Seminar Lokakarya Export

15 22-06-2026 Communication Decisions in global marketing focus on how companies communicate effectively with international customers through advertising, public relations, sales promotion, direct marketing, and social media. Successful communication helps build brand awareness, trust, and customer engagement, but messages must be adapted to different cultures, languages, and market conditions while maintaining a consistent global brand image.

16 29-06-2026 UAS
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Daftar Nilai 

Matakuliah: Global Marketing [MM252] 
Kelompok: IN
Semester: Genap 2025/2026
Dosen: Panca Maulana Firdaus, S.E, M.M.

No. NIM Nama Presensi Tugas UTS UAS GRADE

1 2431500095 Raden Ajeng Syanara Rizki Almaz 88 78 90 95 88 => A
2 2431500186 Nadya Ramadhani Danto 81 78 92 95 89 => A
3 2431500301 Andina Husnul Fadillah Putri 94 70 90 80 80 => A-
4 2431500327 Melshandy Nursalim 100 80 95 90 89 => A
5 2431500376 Achmad Ismail 94 75 89 85 83 => A-
6 2431500673 Assyifa Qolby Dery Aziba 88 75 88 85 83 => A-
7 2431500921 Davello Nazeeya Sarfaraal 94 75 80 85 81 => A-
8 2431501028 Bagas Wanda Hendarto 81 75 90 80 82 => A-
9 2431501341 Muhammad Fayyadh Naufal 94 80 88 80 82 => A-

10 2431501374 Galuh Tiara Zulfa 94 80 92 80 84 => A-
11 2431501564 Priscilla Widiya Ningtyas 94 80 90 75 81 => A-
12 2431501606 Hukma Shabiya Rabbi Radhiya 94 80 90 95 89 => A
13 2431501671 Estifanos Abrham Birara 100 80 85 80 82 => A-
14 2431501861 Yashila Manderesta 100 80 90 85 85 => A
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