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No NIM Nama 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 %

15/09 22/09 29/09 06/10 13/10 20/10 27/10 03/11 10/11 17/11 24/11 01/12 08/12 15/12 22/12 12/01

1 2431500095 Raden Ajeng Syanara Rizki Almaz I H H I I I I H A H H H S H H H 94
2 2431500186 Nadya Ramadhani Danto H H H I S H H H S I H H S H H H 100
3 2431500301 Andina Husnul Fadillah Putri H I H H H H A H S H H S A I A H 81
4 2431500327 Melshandy Nursalim H H H H H H H H H H H H S H H H 100
5 2431500376 Achmad Ismail H I H H H S H H H A H H I H S H 94
6 2431500673 Assyifa Qolby Dery Aziba H I H H H S H H H H H H H H H H 100
7 2431500921 Davello Nazeeya Sarfaraal H I H H H H H H H A H H H H A H 88
8 2431501028 Bagas Wanda Hendarto H H H H H S H H H H H A H I A H 88
9 2431501341 Muhammad Fayyadh Naufal H H H H H H H H H H H H S H I I 100
10 2431501374 Galuh Tiara Zulfa H H H H H H H H I H S H S H H I 100
11 2431501564 Priscilla Widiya Ningtyas A H H H H H H H H H I A A A A A 63
12 2431501606 Hukma Shabiya Rabbi Radhiya H H H I S H H H I H I H H H H H 100
13 2431501671 Estifanos Abrham Birara H H H H H H H H H H H H H H H H 100
14 2431501861 Yashila Manderesta H H H H H H H H H H H H H H H H 100

Keterangan: 
H: Hadir; A: Alpha (Tidak Hadir); I: Ijin; S: Sakit;
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Berita Acara Mengajar 

Matakuliah: E-Business [PG103] 
Kelompok: IN
Semester: Gasal 2025/2026
Dosen: Panca Maulana Firdaus, S.E, M.M.

No. Tanggal Materi yang diberikan

1 15-09-2025 E-business refers to the use of internet technologies to conduct and transform key business processes, going beyond simple buying and selling to include customer service, collaboration with partners, and integration of internal and external operations. Unlike e-commerce, which focuses mainly on online transactions, e-business covers a wider scope such as product marketing, inventory management, order fulfillment, and after-sales support. Its major benefits include global reach, cost reduction, efficiency, faster trading cycles, and enhanced business image. Supported by technologies like web, database, networking, and security systems, e-business networks are essential for both users and enterprises to improve productivity, communication, competitiveness, and agility in todays digital economy

2 22-09-2025 Today\'s topic discusses how information technology and networks play a vital role in the development of e-business. Technology not only enhances productivity, efficiency, and business reach but also transforms data into information and knowledge that supports decision-making through management information systems (MIS). The evolution of the Internet, intranet, extranet, and wireless technologies has become the foundation for e-business models such as B2B, B2C, and C2C. In addition, Customer Relationship Management (CRM) is applied to build long-term customer relationships, while legal and social issues such as privacy, spam, identity theft, and intellectual property rights demand strict regulation to ensure that e-business can grow securely and sustainably

3 29-09-2025 The concept and classification of e-business, covering the main transaction models: B2B (business-to-business), B2C (business-to-consumer), C2C (consumer-to-consumer), B2A (business-to-administration), and C2A (consumer-to-administration). Each model represents how digital platforms enable transactions between different entities%u2014whether businesses, consumers, or government institutions%u2014through virtual markets and intermediaries such as online marketplaces, brokers, and payment gateways. The use of secure technologies like SSL ensures transaction safety, while e-business offers benefits such as reduced costs, improved efficiency, and enhanced customer satisfaction

4 06-10-2025 The Ontology Model of e-business, which serves as a conceptual framework linking strategy, organizational processes, and information systems. It identifies four key pillars what, who, how, and how much representing the firm 2019s value proposition, target customers, operational processes, and financial logic. These pillars translate into four main components: Product Innovation, Customer Relationship, Infrastructure Management, and Financial Aspects. The model emphasizes how value is created and delivered through innovation, customer engagement, and efficient resource management. Moreover, understanding and formalizing e-business models helps managers simulate strategies, communicate effectively, and adapt to dynamic environments aligning business goals with technology and market demands.

5 13-10-2025 Explains the 4W dimensions of e-business: What, Who, Where, and Why, which describe its scope and impact. E-business covers digital collaboration, customer interaction, and information exchange among entities such as consumers, businesses, and governments, accessible anywhere through internet technology. It improves efficiency, reduces operational costs, expands global reach, and creates new business opportunities through digital innovation. Despite challenges like low digital trust and infrastructure gaps in Indonesia, e-business remains a key driver for competitiveness, offering benefits for companies, consumers, and society through flexibility, cost-effectiveness, and global connectivity.

6 20-10-2025 E-Business Solution explains how modern businesses integrate technology and digital processes to enhance efficiency and competitiveness. It emphasizes that e-business goes beyond technology, it transforms how organizations operate across boundaries and time. Key solutions include CRM, ERP, SCM, E-Commerce, BI, KM, eMarketplaces, and Collaboration tools, all designed to improve customer satisfaction, streamline operations, strengthen supply chains, and enable data-driven decision-making. Ultimately, e-business fosters innovation, real-time collaboration, and sustainable value creation in the digital economy.

7 27-10-2025 Unbundling the Corporation (In Depth) explains how large companies can improve performance by breaking into smaller, specialized units. Unbundling helps firms become more agile, customer-focused, and efficient by allowing each unit to concentrate on its own strengths, which are innovation, operations, or customer service. It involves strategic planning, legal and financial restructuring, and careful communication with stakeholders. While the benefits include sharper focus, higher efficiency, and greater innovation, risks like higher costs, brand dilution, and management complexity can occur. Real examples include Telkom Indonesia and Telkomsel and Sinar Mas and Smartfren, where separating business units led to better market performance and clearer strategic focus.

8 03-11-2025 UTS

9 10-11-2025 The development of an e-business system involves a systematic process aimed at building effective online business operations and customer relationships. It begins with planning, defining problems, goals, and constraints, followed by analysis of technical, economic, and operational feasibility. The design phase focuses on aligning business, user, and technical needs, which leads to the application stage where systems are implemented through in-house or external collaboration. Evaluation ensures that the system performs as intended, while the final use and maintenance phase focuses on continuous improvement, data integrity, and adaptability to changes. This structured life cycle ensures sustainability and competitiveness in the digital business environment.

10 17-11-2025 explains that the success of e-business depends on three key factors: validity (authentic identity verification of both parties), integrity (accuracy and immutability of exchanged data), and privacy (confidentiality of all transaction information). Failures often arise from lack of top management commitment, poor IT alignment with company strategy, inadequate change management, weak infrastructure, unprofessional vendors, financial constraints, and insufficient legal protection. Ultimately, effective e-business implementation must integrate technology with organizational strategy and be supported by robust infrastructures like LAN, WAN, Internet, Intranet, and Extranet to ensure operational efficiency and strategic value

11 24-11-2025 The Pareto Law (80-20) and how focusing on the small factors that drive most results improves efficiency, then introduces Pareto efficiency and its link to perfect competition, where markets operate optimally with many buyers and sellers, perfect information, and free entry . It also shows how the internet pushes markets closer to perfect competition by increasing access to information, enabling disintermediation, lowering distribution costs, and enhancing connectivity and interactivity, which lead to greater efficiency through economies of scale and economies of scope in e-business.

12 01-12-2025 - Evolution stages of e-business<br />
- E-business architecture models<br />
- E-business Applications<br />
- E-business obstacles in Indonesia

13 08-12-2025 E-business strategy aligns digital initiatives with corporate goals by analyzing internal capabilities, market dynamics, and technological opportunities to create efficient, integrated multi-channel systems. It helps organizations avoid wasted resources, capture digital opportunities, and build competitive advantage through well-designed e-channels that enhance marketing, customer service, and overall business performance

14 15-12-2025 The business planning process helps entrepreneurs transform an initial idea into a viable opportunity by researching the industry, customers, competitors, and resources to clearly assess risks and determine feasibility. A well-structured plan includes an executive summary, market analysis, resource needs, operating strategy, and financial strategy, all of which guide decision-making, daily operations, and capital requirements. Ultimately, business planning provides clarity, benchmarks for success, and a roadmap for launching and sustaining a new venture in a dynamic environment.

15 22-12-2025 E-marketing uses digital technologies, such as social media, websites, search engines, email, and online content, to promote products and engage customers more effectively and affordably than traditional marketing. It enables real-time interaction, precise analytics, and global reach, supported by key strategies like SEO, SEM, social media marketing, content marketing, and personalized email campaigns. Successful examples in Indonesia, including Grab%u2019s emotional storytelling, Tokopedia WIB events, Netflix meme-driven content, and Ruangguru educational series, illustrate how strong digital content can build brand awareness and drive customer action.

16 12-01-2026 UAS
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Daftar Nilai 

Matakuliah: E-Business [PG103] 
Kelompok: IN
Semester: Gasal 2025/2026
Dosen: Panca Maulana Firdaus, S.E, M.M.

No. NIM Nama Presensi Tugas UTS UAS GRADE

1 2431500095 Raden Ajeng Syanara Rizki Almaz 94 85 89 90 88 => A
2 2431500186 Nadya Ramadhani Danto 100 85 90 90 89 => A
3 2431500301 Andina Husnul Fadillah Putri 81 80 75 80 79 => B+
4 2431500327 Melshandy Nursalim 100 85 90 90 89 => A
5 2431500376 Achmad Ismail 94 75 75 80 77 => B+
6 2431500673 Assyifa Qolby Dery Aziba 100 80 89 90 87 => A
7 2431500921 Davello Nazeeya Sarfaraal 88 75 72 80 76 => B+
8 2431501028 Bagas Wanda Hendarto 88 75 80 80 79 => B+
9 2431501341 Muhammad Fayyadh Naufal 100 80 85 78 81 => A-

10 2431501374 Galuh Tiara Zulfa 100 80 88 78 82 => A-
11 2431501564 Priscilla Widiya Ningtyas 63 78 75 999 46 => -
12 2431501606 Hukma Shabiya Rabbi Radhiya 100 85 90 90 89 => A
13 2431501671 Estifanos Abrham Birara 100 80 70 78 76 => B+
14 2431501861 Yashila Manderesta 100 80 90 80 83 => A-
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