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STRACT

Article Information

In the era of conwmporary media convergence, the interconnection of journalism and
media is ineyvitable New media journalism included in the mass media family cannot

stand alone without the presence of social media. Therefore, the management of journalism
sodal media in mass media comparies has currently been a given. Without the link
between journabsm and soctal media, it is undoubting that the media company is lame,
outdated, and on the verge of collapse, becauseit is abandoned by #ts readers, audiences and
advertisers. The atm of this study is to describe the process of linked oumalism in social
media in Indonesia, especially in three media groups. Those are Media Group Network,
Republika Group, and MNC Group. This study uses qualitative analysis and data collection
techniques of observation, interviews, and library study. The results of this study show that
the three media proups have differences in managing their journalism and social media.
Media Group Network separates all social media under its authornty. Republika Group unites
all social media under one roof, while MNC Group differentiates in each of its subsidiary
groups. This difference has consequences on the number of their followers, Social media
under Media Group Network and MNC Group have relatively few followers due o the large
number of media subsidiaries under their auspices. On the other hand, the number of the
followers of Republika Group is lirger because all media subsidisries are united inone social
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media platform of Republika Group.

INTRODUCTION

Contemporary journalism is dramatically changing
(Iskandar, 2017). This change is mainly wiggered by the
presence and mpid development of communication
technology. the

communication und t(‘_'Chﬂ(JiE)g_\_" Pr()dUCt% hﬂs tmnsf()rrnn:d

and informadon Internet, one of
waditonal journalism o new media journalism. It
reconstructs the pillars, principles and practices of mass
media journalism (Papathanassopoulos, 2011). On the
f]th@r hﬂnd! th@ r:]n-_'\-'eiopmc-:nt (Jf ti'li_‘ internt-:t l)rings 'LI[J
social media. Faccbook, Twitter, Instagram, Tik Tok,
and others are some of the famous social media that has
recently adorned the timelines of people in most of the
'[mff.‘i “F rhE \\u'f'ﬂ"td. T!lf;"’E‘ iS ﬂlml)ﬁf none (3f fl'!E‘ ﬁ[‘.‘ldﬁ ﬁnd
b(_'é_',lnl_'!‘llh [JE hl)Cit_"._\' li! at l}'db ot bl_‘l.'!l t(.)LICi]L'(I IJ_\' SLJCi'dJ
media. Journalism s one of the fields that must collaborate
with social media. In this context, it comes out that there
1s an interconnection between journalism and social media
in various media companics (Iskandar, 20200, There have
been many studies conducted on the theme of convergence
of journalism and social Bdia, both inside and outside
of Indonesia. Fver since the emergence of the internet
tri;__:gcrcd the birth of new media including sodal media, the
study in this field has significantly increased in themes and
numbers, for instance, the interconnection of journalism
and new media (Pavlik, 2001); media convergence in the
various aspects (Sumartias & Hafizni, 2017); social media
in contemporary media ecology (Newman ef af, 2012);
multicontent convergence (Drula, 2015). Ht)\vm er, all

such as fake news and hoaxes that atise must be anticipated
c| signa.led (lreton, Chenlyn & Posetri, 2020,

The aim of this study is to describe, analyse and critique
the practice of journalism rwlated to social media in
Indonesia, specifically among these three media proups,
which are Media Group Network, Republika Group, and
MNC Group. These are some questions for this 510: 1)
How 1s the process of journalism convergence in Media
Group Netwotk, Republika Group, and MNC Group?; 2)
Hl)“- 15 th@ Pr(nh i)f interconnection Ut |0u1n:l.|.1$rn .lﬂd
social media in Media Group Network, Republika Group,
and MNC Group.

This article written based on several rcastm"ir.uti_\', there
are many varieties and forms of the linkage of journalism
Zl-l'!t-l SCFCi-B Illﬂd-l'l. Tl'l: lliﬁc()\"t.'r:l' lJE 1.1'“:'5[.' Ll‘if‘fl:rl.'!“.
varieties in the correlaton of journalism and social
media is very interesting and becomes the novelty of this
Hrl'ld}'. SC’C( )ndl}, Tl'!ﬁ’ dL‘\.’E‘][}PmE‘nI’ (]F COMMUNICAtiNNn SIfll-]
infr)rm:lti:)n t(.‘l:l'lﬂ()}()g}' 1\85 L‘apid]'_\' higgcrc_‘d i:}urnali:srn
and social media that it certainly opens many gaps for the
putity of the journalism. Thirdly, journalism and social
media are very important instruments for the presence of
del}Cl'ﬂtiC st)dct_\' ina Counti‘lr. lt t‘t}”(w{s thﬂt tl\c quaj.it_\'
of journalism and social media significantly derermine the
quality of information and democracy in Indonesia.

LITERATURE REVIEW

Journalism

Definiion of journalism  keeps changing within the
times. This changing of the defindon is driven by the

nelrati\'t' aspects in the journalism and sodal media realm
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communication and information technoogy, as Schudson
(2003) stated that journalism is a business, skill, or practice
of producing and distributing nformation abour public
affairs. Mequail (2013) also said that the practices and
theories of journalism refer ro professional activities
involved in collecting, processing, and  disseminating
informaton to the public. Meanwhile, in the point of
view of MacDougall (1972) journalism is an activiry of
collecting, searching, and reporting events. Nowadays
journali:sm is not cml_\' sCCn as a Product and an cvent, bt
socal media (Hirst, 2011).

The changing of journalsm pattern, from traditional
to modern and now into digital era, makes a lot
adjustments in journalism thereby the steady paradigm of

also as a wol, which i

journalism has become shaky and in crisis (Siapera, 2012).
Changes in the form of media orpanization bring up media
convergence (Storsul, 2007). In the meanime, Heinonen
(1999) mentioned several factors causing the ch:mging in
journalism, those are technology, culture, economy, and
society, It was the internet that stmulated journalism to
change into two ways: speed and space; dwversity, mteraction
and participation {Allen, 2010).

As a consequence of the changes in media insttutions
as the producers of journalism, Hermida (2012) said that
journalism has recently been not only the product of media
institution, but also the part of community participation
called citizen journalism. It definitely has s ad\;uutagus
and disadvantages compared to the media Bossio, (2017)
defines that citizen journalism is an alernatve of news
practices; while Harcup, (2013) considers it as an amateur
practice of the Commnity.

In addition to the changes of definitions, patterns, and
processes of journalism, it also affected the ethics of
journalism, especially in the practices and ethics of online
media. Online journalism has been eriticized for m:gl:_'cting
accuracy, validation, verification, and completeness of the
news 1n the name of speed and immediacy.. Kovach and
Rosentiel, (2007) made a limitation with nine elements of
journalism, then, in the digital era of journalism, Kovach
and Rosentiel, (2007) added eight more elements. 1t is ime
tor journalism to revert back to the core value and essence
of journalism, that is the dissemination of information to
the pubﬁc based on the journalism ethies (Sudibyo, 2019).

Media Social

Soctal media s an online platform that allows users to
interact, share cmant‘ and build social netwotk through
of communication and information
technalogy, called the inferner. Soaal media has carrently
been aplace forpeople, groups, ororganizations to perform

the connection

themselves with their own contents and expressions, The
“'l)l'll] UF SLJCi'd] ITICdiZi l'.la?i ney IJL)I'LICI' 311(] IJ‘Arl']‘L'r.Tllt' most
important of socdial media interacton is the interconnection
of the netwotk through intetnet communication and

information technology.

There arc historically many versions of the prescnce of
social media; however, in the modern context, socia media

exists along with the presence of the internet, online based

tecbn()]()g}'. "'\.lllﬂg “"ith &Ki‘ UPE- ﬂﬂd |:|(>u'r‘.-5; i.l'l ti’l(.’ tin‘u-_'s, tl\('.:
t_\'PL'.\ l){ b[)fj'dl ll'llf{li'd l‘l'df’ HPPL"A].'CLI 'd.l![] d.i.‘i?i'leL"dIL’d. NLM'
there are lots of types of social media have embellished
human lives, for example Facebook, Twitter, Instagram,
Tik-Took, and orhers.

One of the connections or interactions of social media is
connecting with journalism (Banjiwo & lrwansyah, 2022).
In this era of media convergence, the internet becomes
the bridge of social media and journalism, that ir emerges
the interactivitics, participation and collaboration between
)5& two. This is a long standing relationship since the
emetgence of the internet or the term of new media
(Lewis & Molynenx, 201 8); (Segado-Boj, 2020).

The relationship of journalism and social media is a
symbioric mutualism, a mutually beneficial relationship
(Mathematics, 2016). Journalism gives accurate and
qualified information, and social media broadcasts it
without lmits. It is important  to anticipatc that the
relationship of journalism and social media has negatve
impacts sach as the uncontrolled spread of hoaxes and
fakenews (Rusdi & Mutmainnah, 2023); (Ireton, Cherilyn
& Posert, 2020).

METHODOLOGY

This study uses qualitative methodology that has its own
characteristics and with micro and distinetive backgrmlnc].
This t_jml.litati\;l: 5tudy is not intended o l_',c:nt:r'alizc a
phenomenon or reality. It only describes deeply a reality
being researched. In the context of ths paper, the object
of this study is the management of journalism and socda
media in Indonesia, spesifically, Media Group Network,
Republika Group, and MNC Group. The three of them
have different management in the field of their social
media. This is very interesting and has their own s:pr-_‘c‘iﬂ|
Cl}ﬂraCtL‘rS amt)né__', ti'lc th.tt‘c:.

The data collection technique of the study was obtained
through several methods, they were observation, interview,
and library study, including online media. Observations
done to all linked journalism and social media within the
three observed groups. Interviews were conducted with
some people s the mpresentatives of the three media
groups. They are Adiyanto, a senior journalist of Media
Indonesia, Nurhasan Mutaji, Deputy Editor-in-chief
of Republika Group , and Herik Kurniawan, a senior
journalis of MNC Group. This interviews was done with
int‘ans.ms that had direct involvement with the activities
t)f iou.rn:lliﬁl‘n ﬁﬂd S()Ciﬂl medi:l iﬂ I:he rhree m[‘_‘diﬂ groups
being stadied

All of the obtained data, both from observanons and
interviews, were displayed. The data was reduced and
classified :iccorr:].ing to the research needs. Unnecessm‘)‘
data was set aside, while the data was classified to case the
analysis and draw concussion of this study.

RESULT AND DISCUSSION

Media Group Network

Adiyanio, a senior journalist of Media Indonesia thart is
part of Media Group Network, said that Media Group
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Netchrl: hE{S ﬂ'PPiiCd C(anrgﬂﬁve i()urna].isrn E()T a !Un‘;_:
Li.]]ll.'. I.L IMCAns 'd.l] [)r[}lll.lc‘.i(?ll.\ l){ LHews l]()lll_' tiuuugh onc
door with one coverage coordinator. Although they come
from one media, the ones who act as coverage coordinator
can 2_)"i\'l?. diﬂ;‘f‘i()n.‘i Tty i()L'I"nHIiSfH F"{)ITI (lrhﬁ‘r m?r"ia un dﬁ'r
Media GIUUP Network.

“For example, the head of the coverages from Media
Indonesta. He can ask and direct journalists from Metro TV
o other news sites to cover a story that is consideted
impc)rta.nt. The same appi.ic:s if the COVErage comes from
Metro TV, he can command a journalist ftom medcom.id
or lampungpos.co, in other case,” explains Adiyanto.

The work mechanism as a unit in Media Group Network
ZI.ES() ﬂPPIiCS to ()(hf_‘r diffc_‘rc‘nt pattc‘rns, :such as dCL‘PCl'I.iflg
the marerials on coverage that are deemed important, and
giving assipnments to the coverage coordinator and editors
respectively. This wotk mechanism has ensured that the
news in Media G roup Network produccs a collection of
content-rich work thar have various news angles. Despite
being the same news site, it will be different from the
perspective and deepening of the contents. Fach of the
media gn)up fl.u()“"s Ty li'ﬂricl'l llnd CKPSll'ld itS themge.
All journalists are under Media Group Newwork, not
confessing to the media under it. Therefore, news produced
by ajournalist in one media can be used by different media
ag it is under Media Group Netwotk, The pﬁncipl&: is the
joumnalist of Media Group Network, although the platform
15 different.

Refer to Adivanto, the mere existance of the journalists
I.'Indf.'.‘" ['hl? T{)(}t‘ f\{: Nit\:‘liﬂ (—;r()'l.lp Nehv{)d( r'rmke!; f}lﬁ' \V(H'k
casicr. Collaborative coveage is often bl_'iug deome, Media
Indonesia Newspaper and MetroTV abways do this, for
instance In te program Metro Realitas. The story and
|ﬂyr)n‘r oof the Sreny i thim")' the same, but the .urnl}#e"ing
model is definetely different, It app!.ies not only in Media
Indonesia Newspaper and MetroTV, but also in medcom.
id and several other media.

Similar action is carried out for coverage that is outside
of the dty If there isan imfmrtmi event happcnhg‘ a
cooperation will be done. This had previously occurred
with the swmbbing of Ustadz Ali Jabber in Lampung,
“Whete is the event? In Lampung, Then, the journalists
of Media Crcmp Metwork in Lampung whe saw it 1f tl‘l(_“}'
ask for help or others, we will supply assistance, but if they
are still capable, let those in Lampung do the work,” he
explained.

In the meantime, additional news sources can be obtained
from Jakarta, for example. Later, the journalists in Jakarta,
the network will contact which news sources? Who wnll
be contacted by the journalist? What allocation will the
jounalist from Media Indonesia 5.-':"'9 Fach of the journalists
I‘Jﬂs l]iffCLT_'l'l‘. \\"l)Lk tor Stftllgtlll_'ﬂ dlt ovents !‘lﬂpF‘L'l'lC{] i.l'l
Lampung. “All of them can be done because the coverage
coordinator is one. The basket is one Currently, all
journalists of Media G roup Network have z|rr:'.ac|1-' got full
ACCCSs f()l' C"'Cl}'thing,.,l

Furthermore, Adiyanto admitred that in the beginning this
wotk mechanism and patterns of Media Group Network

experienced difficuldes and there were many obstacles.
However, gradually, they could find the best solution, and
the patterns has established more solid and steady.

“It was indeed difficult at first because every media had
irﬁ own r‘ﬁf{ermces il'l rhﬁi'acfers. lr was a I'IFU'{'I Srh1ggle
Lo IJ[L'{)(] i[l. lL u)Uk morc Li.l]]cs [E§] Ll.l'l.ik_' JJJ d.if‘f‘l:rt:nt
characters,” said Adiyanto,

He told the beginning of coverage mechanism in Media
Group Network. Firstly, it was to form a role model. How
many people are from Media Indonesia Newspaper? How
many people are from medcom.id? How many people are
from Metro TV? After that they were trained in a class,
and then, practiced in the field. Then, they became one
team. The most important was building a system, then, the
parterns and pracrices would follow. “Now the fow has
finished. Alhamdulillah, everything is running well.”

It is absolutely true if we imagine thar the mechanism of
convergence in Media Croup Nemwork 1s compﬁcatcd, but
using rechnology, everything is under controlled. It has all
become simple. Thus, media convergence requires the use
of approptiate technology.

Penplc-: of Information Techn:)k)g‘ (1T) E]esign and ‘set
up a system in journalistic convergence in Media Group
Network for all people from any other media has their own
access using certain code and password, they can access the
news basl{et, can ()pen aﬂd l.'lPl();lC] images; Pﬂ)"‘jded “'itl'l
captions, in accordance with the productions, and then, the
results are discussed 1n the newsroom. The outcomes are
distributed to every media. Some are used by Metro TV,
Sflmf_‘. are I.'ISL‘{:I h}' Nir:\diz Ind()n[;'.(iﬂ NE’WQP![)L‘T, ﬁnf] rhf_’fl‘_'
arc l]'l'dl.(_'rjdls LIPllJilLIL'LI ill Li'!c l)Ll'll.'r news !'\i‘.CS.

“There is a big data in the news basket all the times. In
one basket the contentis not just a text. There are images,
videos, graphics, graphics proposals, data and more. The
lT chp:lrtrnc‘nt hlh' CrCﬂtL‘d th(_' 5_\’5{(_‘[“ “"L'i.l. lﬂ ti'l(_‘ next
process, all journalists will take it as they need. Afrer taking
it, there are a process of editting and other functions, in
the most sutable ways. Now we have alteady prepared
to create a news office. This news office is from varous
sources that we have collected. W, then, distribute it to
those who would like to buy images, footage, graphics,
illustrations, and many more.” explined Adivanto.

A thing that is inevitable from the digital wotdd including
the world of journalism is the use of social media, both
for teamwork and individual work. Social media has
become unavoidable need. It is a tool and instrument to
make the work easier. Social media is used in all stages
of journalism work that includes information gathering,
news production, distribution, and post-publishing news
consumption in the media where they work, Therefore,
Media Group Network has generally embraced social
medi as one of the tools for journalists and editors.
“Social media of Media Group Network is being managed
by a team. The team is called digital hub. That’s what we
call ir, Digital hub. It doesn’t mean we remove or eliminare
the units of social media in cach of the media, but this
digital hub team organize and manage the information
traffic in the editoral staff of Media Group Network.
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Selain itu, media sosial pun untuk kerja sama dengan tim
promasi,” Adiyanto said.

Eventhough 1t uses social media as a work tool, Media
Group Network has its own code of conduct, that means
ﬂ“ it)llfnﬁliﬂrs [)F hif_‘dlﬂ Gr{)llp NE“\V‘)"I\' cannot CﬁlrE.’lf_"SSI}r
use tedr social medin, The jounalists are not allowed
to use their social media as a means of disseminating
information thatthey have and is personal in nature. They
ﬁrsrl}r must submt the informaton to the spect fied news
basket,

“The news belongs to Media Group Network, The
journalists are provided some tools by the institution,
and the tools are paid regarding to the rights. They can
l.'lPl()Zld thf_‘ news thﬂt ib not iﬂ thU l')a_‘s!(ct, it’[‘i UP o t‘hc:m.
It'sup to rthe insdtution. Journalists have instinution and
they get paid by it, therefore, it is an exclusive right of
the institution. All activities of the journalists on social
lTICdiZl arc ﬁlﬁ(} dCtCl'miﬂCd b}' d'lf_' C()df_‘ l)f C()n.dl.'lct.
They are permirted and encouraged to use social media
to share the news produced by Media Group Network.
The journalists of Media Group Network are prohibitted
tor b@ f‘_’ﬂd‘)rSL’rE I'_\t-.:ml.u'.c-_' ‘)f tl'lf_' Cunﬂict I)f interest,”
Adiyanto stated clearly.

Republika Group

.*\ccur:ling tor the Deput}r Editorin-chief of Republika
Group, Nurhasan Murtaji, other than editorial business,
in Republika Group there is a socia media management
room. It is under the digital division and it is held by
an assistant managing director, under him there are
L'L].i!.i)l'!!, 'di‘ll] ‘.l'!l_'.n, Li!(_']'t_' arc rl_'l?(}l'i.l:l'h. (..}!1 'd.u Sllci'd.l ll'll_'di'd
platform, Republika has account, Yotube, Facebook,
Twirter, Instagram, Tiktok, and Linked. Currently on the
most pnpuhr social media aceount, Rt’[}lll'}likﬂ has 560
thousand followers, on Instagram there are 260 thousand.
on Twitter there are 9 million followers, while on Youtube
thete are about 10 thousand, on Linked thete are 200
thousand. Factually the most followers is on TikTok,
approximatc:]y 4.1 millions Apart from the other media
that each has its own account, in Republika all account
become one, namely Republika account. There s no other
platform account. This account is used, for example, to
update trending or viral news, through account on Twitter,
Instagram, Facebook, owned by Republika, republika.
codd as the fastest online news plattorm was launched. It
is to make the public get their focus and at the same time.
On every social media Piart‘orm there is an administrator
who organizes the account. FHach has different job
description. The administrator also interacts with the
followers of Republika, answer questions and discusses
comments as needed. The administrator wotks for 24
I‘J()lll'b Rll(] RCVETT t]a}-‘:: il] a \\"l.'fk. Tllcl'l_' ib' 'dlb'() da Tf)lﬁtil}ll
of journalists to be an administrator on each social media
platform.

To refine and maintain the Aow of news distributons,
chublika has 1ts Po!ic_\-‘. Its journalists are forbidden to
distribute content, and only the social media team has
legally the right to distribute it, unless the journalists

want to share it after the social media team have officially
uploaded it. Thus, the content being uploaded is not
personally produced by the journalist, himselt. The
news or content belongs to the nsttution of Republika.
However, if a journalist rakes a selfie with a srare nfficial
'd.l‘lj llPll)'d.\'J llib PI'[L)‘.U, i‘. \l'il not IJL‘ d PE()IJIL'I]] 1)‘.'1:';1“5:_' i‘. i.\
a personal matter. The important thing to note is that the
content published by Republika is the official one.
RepuHika, itself, has Slé_)l"uit‘lt’ht)[);: tn be used for its social
media. It is as the basic guidzmcc and rules related to
the sensitive issues that can give negative effects for the
institution.  Moreover, if it becomes a viral content, it
can be dangerous when it is not done or released by an
official instituton.

For Republika, social media has two different functions,
they are as a means of journalism and a tool of business.
For journalism, it becomes a channel to distribute news
thilt produccd on dﬁjl'\' l')ﬂsiﬁ‘ mcan\k’i‘ﬁlc‘ fKH' T.i'lf_‘ I'C'Zl.im UF
business, social media s used and showed to the sponsors
and advertisers. To prevent contradiction, social media
can be used for contents that can be utilized by the
Sp()n.‘él)l:ﬁ or advertiser&;. TI'IL‘. Ediil}rs Wi-u create 4 content
in response to the vrders, or the consumers prepare the
content, and 1t will be validated by the relevant division
within the internal Republika. At this point journalism
and business interest should be hand in hand. Both of
dlCl'l] Si'lllllld C()l“.illul)h'l'\’ l)L' Suﬁtﬂil]ﬂljll_' k‘()l’ d'IL' Iul)l)d Zilld
future development of the institution. There are always
the functions of journalism and business. Journalists can
not hE‘ Fllnf*i[)nf_‘d as mm'kt’rer.‘i, ﬂﬂd VifE’ verse. T}!L‘"E‘ iﬁ
sitll wallfire that should not be violated b}f both partics
Social media tends to be provocative, such as, or clickbite-
oriented. This will simulate the citizen (netizen) to open
the link or the news link shared. Hence, RL*.puhliim
group always cmphnsizcs the Journalistic code of cthics
that serves as a puideline for all journalists to produce
their work n all various plarforms. Obidience to this
Journalistic Code of Ethics for Republika group is no
negotiable. For this reason, Republika has carefully placed
people to organize social media. The person should have
a strong journalistc background and comes from editorial
team, not recruit from social media specialist outside the
chubhka group.

The journalist given the responsibility w manage social
media has a position at the level of assisten managing
director. It is one level under the managing directorwho is
in Cl\arge W Perf()rm dﬂ}'—tf)-dﬂ'\r tech mCﬂl ;'IL’“’S. Repubﬁka
Grup has reasons to give this high and strategic posidon.
In this media social era, everyone who i1s aware of the
media has his own social media and visits it regularly, in
part‘il:‘uisr ti'lf‘_' news I.il'l!{. i\cct)rdingi'\', Dse \Yht, m:l.nag{.'
social medis are r::spuusiblt anl laaviug Ul:lligatiun for
being the front face of the Republika group in dealing
with all social media users.

Media MNC Group
Inthe opinion of senior journalist of MNC Group, Herik
Kurniawan, MNC Group has four televisions free to air,
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they are iNews, RCT1, MNCTV, and GTV. Each of the
television statons has its own different editorial divisions
that ma.fae their own news programs. However, the
coverag@Bam or news pathering team, whether in Jakarta
o r:ther reginn & are united in tl'lE Lame C]ivisinn.
Lach newsroom in four  elevisions im:urpumtm]
in MNC Grup has its own daily news program called
B letin. Bulletin is a news program that airs all the latest
‘;ll'ld Fﬂcmﬂl EVENS Ff()m ﬂ" over [l'ld(Jn{:'g-i‘a ‘Jll'ld rhE “'\'.')rld.
SCW'S has E()ur news Pr()gram «on dai]}' baﬁis, “’hch arc
stning, afternoon, evening, and night. RCTL only has
two daily b§Jtin programsaired in the morning and in the
afternoon. GTV and MNCTV has three news programs,
those are m()rrling, afternoon and n.ight (Iskandar, Dudi,
Herik Kurniawan, Deddy Mulyana, Amin Aminudin,
2022)
He added that the newsroom where the production
process of bulletin programs at RCTL, MNCTV and
GTV rakes place in the same room, there is no room
partitions that separated one room to the others. On
the other hand, the newsroom of iNews is located on
different Hoor. It is due to the numbers of broadcast
hours managed by iNews reaching approximarely around
12 hours per day, while the other three televisions have an
average of three hours per day. Therefore, INews needs
maore SPQCE f()r itS iﬂfg@r Pr(:l’:]l.'lcti()ﬂ team I:hat “-'(H'I{
Cl)llLillLll)Sl'\' }.‘rl)lll l'l'l[)l'(lillg o l!.ié_."lll.. Tllus, Zijl NCWSTOOIS
have the same infrastructure in the production process
from upstrea to downsteam.
MNC Grr)up hasically has impleme.ntr:d the newsroom
3.[.'. l'l]l)dl.'l. Tl'll_' P].'UCCSE\ lJf- é_')atl“_'l'i[lé_"jh l]Ul‘lL' IJ}' Lh(_' samc
division. The result is distributed to all newsrooms. All
scripts writtern by reportes related to Covid-19 and the
result of s;rril'\rs of other issues will be sent to the same
Server. Czlmc:t’rlma.n Wiu 50“& d'll.‘ \'isuzl.l rn:su.lt oy d'!(_'
same server. All of the scripts and visuals are sent as
quekly as Bssible after completion of the coverage, The
live visual will be recorded at the same time by the person

in cbarge of it. (Kurniawan, 2021)
The editorial gaﬂu:riz:g team of MNC Grup is in the
same division as at (News. All coverage matenals in
Jakarta and other regions are recorded in the same library.
TI'lE PT[){'IUCL’TR [)F 9” l'lnif.‘; are ﬂhlE’ to use L’fﬁch ()F fl][‘_'
l]]nl‘.t_'ri'(liﬁ .\LIIJll']iu.L'd, EXL'L'P‘. fl)l: LlIU L'L'-'\"L'l"dgt' gl_‘l!l_’l'll‘.t\] l}':"
special request, The policy 1s that the unit that requests
for specizl coverage has the right to first premiere the
1'E.'Ql'l|f.‘; |)F rhe C()\:f..’rﬂgf',” [:’:(Plﬁinf.’d Hf.'l'ii(.
To strcngtlu:n and broaden Publil: cngapement, all
ed materials should be amplified across all social
meda platforms owned by the editorial of MNC Grup.
Thta are five social media channels being used, they
are Youtube, Facebook, Twitter, Tiktok, and Instagram.
Through these social media platforms, the public not
only can watch the news that they have missed, but also
can tepeatedly watch the same mateials (Pavlik, 2001). All
of the news material are upluac]cc] tor social media a few
ours after they have been aired on television.
By having the same theme, the news pesentation about
Covid-19 from bulletin four program of MNC Group
can bif Wid 1'('_'CEi\'E‘d l}:f th(‘_‘ C()mmurl.it_\' ti'lﬁ[' can not IJ('_'
g« to air television. The number of viewers
who watch the same theme become larger, and the scope
of viewers from various level of education, age, social

connecred

status is much wider, The recepients of informaton from
the community are more plentiful and varied. Shortly, its
potential outreach has extended to all the places in the
wotld as the existence of adequate internet facilities
(Bossio, 2017).

On the other hand the amp].if_u:a!.itm of news television of
MNC Group through social media has led the production
team to be much more careful in creating news because
all of the results of jopurnalistic work can be arceph‘.d
and arcecc:ssib]c to all Fc:c:rp]c at all imwes and in vatious
places. If there are errors in dara or other informaron,
it will get some complaints and corrections from the
communiry. {Garcia-Avilés e al, 2014)

5 Broadeast, Motion

“ Picture Industry

Print and
Publishing Industry

“omputer Industry

Social Media Industry

Figure 1: Convergence of Jurnalism with Social Media, (Iskandar, 2018)

From the thinking process on jounalism convergence
and social media above, there are several keywords,
requirements, and conditons of this journalism model.
First is interactivity that means all activities of journalism
and social media must be active, in the part of media as

the news producers and also in the part ot the readers

as the news consumers. Both should be involved in
discussing a news lnk presented by the media, so this
interactivity becomes the primary key for the modelf of
iournnﬁsm md S(}Ciﬂ.i media.

Second s patticipation. If interactvity is driven l))'

the media, then participation 1s the step of the readers
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or audienccs in r(-_'sp()nd.ing to th@ news Pl.'lb!.ib'hf_'d b}'
the social media platform. In addition to being news
consumers, the public should also be critically aware
of the news This is where media literacy meets its
momentum, Thﬂ! r!’!L’ news ]‘\rersﬁ:nl‘ed I'y_\-' The I'I'lC'.‘diﬂ % nor
dan RIJS(JIU‘.L' [l'thll. I'. ih Hll]_\' d f‘act. ﬂICEU are l'l]'dll_\' U‘.i'lt]:
sides to news facts. Hence, the audiences or community
should complete it by providing responses. There are
l—.hﬁckf ﬂ.’ld hﬂ!ﬂn{?f'.‘i f)F an event r]'lﬂr i.‘i Cf)n!ifr'l.'lfrf.'d il'lrf)
news by the media. It is called participation,

Third is collaboration. The final requirement is that there
are activities from both parties to conscously build a
mutual discourse on public issues. The media as the news
[)roduccrs md thc publ.il: as Th(.: News COmSumoers arc
collaboraring constructvely o actively create a discourse
to mumally resolve an important agenda. Here is where
the interconnection of journalism and social media serves
a mutual interest. (Iskandar, 2020)

n)NCLU SION

This study is ntended to describe the process of linked
journalism on social media in Indonesia. The media are
Media n'nmp Nework, Republika Group, and MNC
Group. The results of this study show thatthe three media
EBoups have differences in managing their journalism and
social media. Media G—roup Network separates all of its
socia media under its auspices. Rupublika Gruup unites
all of its social media in pne roof, while MNC Group
also differencates in each of its subsidiary proups. The
{'Ii{"F[*TE’nfE'S deﬁnr_*ff_\-' |'19|VE’ f{)nHE"qUI‘:‘nCER in r;'lf." nl.'llTII')f_‘TS
of followers, Social media under Media Grrrup Network
and MNC Group have less followers because of the large
number of the media subsidiaries under their auspices.
On the contrary, the followers of Repuh“ku Grnup are
|":1:g,|:r in numbers because all media subsidiaries are united

in one social media platforms of Republika Group.
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