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(xviii halaman, 132 halaman, 2026, 13 gambar, 33 tabel, 12 lampiran) 

 
Industri kafe matcha di Indonesia mengalami perkembangan pesat seiring 
meningkatnya konsumsi matcha serta pertumbuhan merek kafe berbasis matcha. 
Pertumbuhan ini mendorong persaingan yang semakin kompetitif di sektor bisnis 
minuman. Feel Matcha, sebagai kafe matcha pertama di Indonesia, menghadapi 
tekanan persaingan dari berbagai merek baru seperti Uki Matcha dan Matchaboy. 
Penelitian ini bertujuan untuk mengetahui pengaruh Kualitas Produk, User 
Generated Content, dan Brand Image secara parsial dan simultan terhadap Minat 
Beli pada konsumen Feel Matcha di DKI Jakarta. Jenis Penelitian kuantitatif. 
Teknik menentukan populasi menggunakan non-probability sampling. Populasi 
dalam penelitian ini adalah seluruh konsumen Feel Matcha yang tidak diketahui 
jumlahnya secara pasti. Sampel yang digunakan penelitian 97 responden, dengan 
metode pengambilan sampel accidental sampling dan menggunakan rumus 
lemeshow. Dalam penelitian ini data dianalisis dengan program SPSS versi 26 serta 
Microsoft Excel 2021. Hasil penelitian ini menunjukkan bahwa Kualitas Produk, 
User Generated Content, dan Brand Image secara parsial berpengaruh terhadap 
Minat Beli. 
 
Kata Kunci: Kualitas Produk, User Generated Content, Brand Image, Minat Beli. 
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The matcha cafe industry in Indonesia is experiencing rapid growth in line with 
increasing matcha consumption and the growth of matcha-based cafe brands. This 
growth has led to increasingly competitive competition in the beverage business 
sector. Feel Matcha, as the first matcha cafe in Indonesia, faces competitive 
pressure from various new brands such as Uki Matcha and Matchaboy. This study 
aims to determine the partial and simultaneous effects of Product Quality, User 
Generated Content, and Brand Image on the Purchase Intention of Feel Matcha 
consumers in DKI Jakarta. This is a quantitative study. The technique used to 
determine the population is non-probability sampling. The population in this study 
is all Feel Matcha consumers, the exact number of which is unknown. The sample 
used in this study consisted of 97 respondents, with accidental sampling and using 
the Lemeshow formula. In this study, the data were analyzed using SPSS version 26 
and Microsoft Excel 2021. The results of this study indicate that Product Quality, 
User Generated Content, and Brand Image partially influence Purchase Intention. 
 
Keywords: Product Quality, User Generated Content, Brand Image, Purchase  

      Intention. 
  


