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Abstract - Social media plaiforms offer numerous benefits to entrepreneurs; however, paradoxically, younger
generations. such as university students, ofien fail 10 leverage these platforms 1o foster entrepreneurial inlerest,
Additionally, financial management skills are essential for munning a business effectively, This situation
necessitates the development of social media literacy and digital financial literacy to enhance entreprencurial
interest among students, The purpose of this study 15 o analyvee the inflluence of social media lileracy on the
cntrepreneurial interest of seeretarial program students and to mmvestigate the moderating role of digital financial
literacy in the relationship between social media literacy and entrepreneurial interest, This study employed a
quantitative research approach, utilizing online questionnaire distribution as the primary data collection method.
The sample was determined through purposive sampling invelving 50 secretarial program students at Universitas
Budi Luhur. The findings reveal that social media literacy has a positive and significant impact on the
cntrepreneurial interest of secretarial program students at Universitas Budi Lubur. Furthermore, the results indicate
that digital financial literacy plays a role in shaping the effect of social media literacy on entreprencurial interest
among these students,
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1. Introduction

Realizing digital transformation as one of
Indonesia's digital visions for 2045, As of 2024, the
number of dctive internet users in Indonesia exceeds
220 million people, representing more than 70% of
the total Indonesia’s population (KOMDIGI, 2024),
Social media has become a digital intermediary that
enables users to interact with ong another or share
content. Activities on social media can have either
positive  or negative impacts, depending on an
individual’s ability 1o access and interpret the
messages received through social media { Carpenter &
Harvey, 2009), As reported in a survey hy the
Indonesian Internet Service Providers Association
(AP, Generation 7 and Millennials have different

Source: Digital Indonesia Data (2024)
Fipure 1. Social Media Platforms Used

The digital cra phenomenon currently being
faced has made social media an inseparable part of

social media preferences. The majority of Generation
Z m Indonesia, 51.9%, frequently access the
Instagram  social media application, Meanwhile,
among  Millenndals, 7409%  frequently  access
Facebook {Ahdiat, 2024). The Digital Indonesia 2024
Report provides a comprehensive overview of digial
technology trends in Indonesia. The most commonly
utilized social media platforms in Indonesia in 2024
are WhatsApp, used by 90.9% of the population,
Instagram at 85.3%, and Facebook at §1.6% (Riyanto,
2024). The diagram is presented in Figure 1.

teenagers' lives, From morming to night, teenagers are
often engaged in using various social media platforms
such as WhatsApp, Facchook, Instagram, Twitter,
TikTok, and others. However, behind all the
controversy and criticism surrounding social media,
there is tremendous potential as a platform that can
serve as 4 space for business opportunmities and even
foster entrepremeurial inferest amomg teenagers,
particularly students, Social media has provided a
vast global platform  for teenagers 1o promote
products or services. imteract with customers, and
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even build a personal brand (Wang, 20200, In recent
years, the fact has proven that a number of teenagers
have achieved financial success through businesses
built on social media plaforms (Hanifah, 2024),
There are young entreprencurs who have achieved
success thanks to social media. such as social media
influencers and online business owners. Examples
include Rath Ahmad (Influencer, YouTuber, and
successful entrepreneur), Atta Halilintar (YouTuber
and businessman), Ariel Muhammad (Owner of
Padang Pavukumbuah restaurant), Rachel Vennya
(Influencer and fashion brand owner). Tasya Farrasya
(Beauty viogger), and others { Economy, 2024),

The development of social media, which
facilitates the public in receiving and sharing
information, needs 1o be accompaniced by caution, the
ability to filler and select, and social media lileracy.
The practice of developing social media literacy musi
be comprehensively applicd to society (Nagle, 2018).
Business opportunities can casily be accessed by
teenagers when using social media wiscly. The ability
to think, analvze, and interpret messages from social
media is crucial, Teenagers, especially Millennials
and Generation Z, are potential targets in the spread
of news on social media due to their affinity with
advanced  technology  (Mubarok, 2024).  The
messages conveyved on social media are ofien
misused. This misuse appears in the form of the
spread of hoaxes, hate speech, and issues concerning
to ethnicity, religion, race, and inter-group relations
{ Rahmadhany, 2021).

The increasing spread of hoaxes requires the
vouth to develop the ability to apply media literacy.
With media literacy skills that leverage digital
advancements, they can create a wiser mindset in
using social media platforms (Hadivat, 2023). One of
the ways is to foster entrepreneurial inferes! among
students. Literacy 1s one approach that can be taken
to minimize the spread of hoaxes, especially in
today's digital era, This allows students o focus on
receiving and filtering mformation about business
ideas or business products that present potential
opporiunities,

Social media  literacy functions as a
safeguard or filter for information when teenagers,
capecially  students, wse social media o start a
business. Each individual needs to buoild a strong
foundation  and  character o keep up  with
technological developments, Character building s
ong of the foundational assets for becoming a
successful and accomplished entrepreneur. The
research gap lies in the focus of previous studics on
entrepreneurial interest from external factors that
influence an individual's passion for running a
business. In contrast, this study emphasizes internal
competencies, particularly the knowledge acquired
through the reinforcement of entrepreneurship-
related coursework,

It is undeniable that technology  will
continue to evolve, as will social media among

students, Social media literacy can safeguard the
Indonesian  public, particularly  teenagers and
students, in the use of social media and the
development of technology (Aulia, 2024). Before
starting a business, the first step is o have an
entreprencurial interest, With entrepreneurial interest,
an imdividual can dedicate themselves fully to
becoming 4 successtul entrepreneur. When a person
has this interest, they are more likely to make optimal
business plans when starting their venture (Cania, N.,
& Heryani, 2020). Entreprencurial interest 1s the
desire, attraction, and willingness to have a strong
determination to be self-reliant or to strive in meeting
one's needs without fear of the risks that may arise, as
well as being ready to learn from failure (Utomo,
2023},

Previous research indicates that the low
entreprencurial inferest among students is due o
limited student involvement in waining, a lack of
seminars on the business world for students, and a
small number of business proposals submined for
national competitions {Hadivati, 2023).
Entreprencurial  interest arises  from  motivation,
altraction, and a sense of excitement in starting a
business by recognizing business opportunities. The
awareness within students themselves determines
their desire to pursue entreprencurship  (Barba-
Sdnchez et al,, 2022), The presence of social media is
believed to support the emergence of business ideas
or products and foster motivation due to the influence
of successful and wealthy influencers and content
ereators. Previous research related 1o social media
literacy and entreprencurial interest among the youth
has shown that social media has a strong influence on
the entrepreneurial interest of teenagers in Pasuruan
Regeney (Masudha, 2024). To foster entreprencurial
interest among students, proper social media literacy
15 required. This means that the ability o receive
information through social media must be carcfully
filiered by the younger generation o avoid being
nfTuenced by unhelpful news. One valuable prece of
information on social media is related 1o creative and
innovative ideas that can spark the interest 1o become
4 successtul and accomplished entrepreneur,

The social media literacy possessed by
students is expected to add value to the goods or
products being offered (Hanifah, 2024). Because it
will be widely viewed by Instagram and Facebook
followers, social media accounts with many followers
have more opportunities to attract consumers to
purchase the products or goods promoted on social
media. Over time, the younger generation,
particularly students, is increasingly realizing that
social media has become a tool that can be maximized
to help market products and can be beneficial in
discovering new  business  opportunities  through
social media (Setiawan, 2023), The ability io
manage [fnancial  resources in business  or
entreprencurship cannot  be  separated  from  the
advancement of technology. Digital payment tools,
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financial  applications, and  profit  management
systems have undergone digital transformation. The
broad scope of digital inclusive finance, when
effectively  implemented, can  drive sustainable
cconomic growth (Sun & Tang, 2022). The adoption
of digital payment platforms correlates with enhanced
digital literacy in all areas of financial literacy (Prete,
2022). The society must be able to quickly adapt to
financial technology. One aspect of this is the role of
digital financial literacy. Financial literacy refers lo
an individual's capability to manage finances and
make informed financial decisions (Ani, 2024),
Cuick Response Code Indonesian Standard (QRIS)
has become increasingly common in everyday life in
Indonesia as a practical and secure method of digital
paviment. According to data from the Indonesian
Payvment System Association (ASPI), the number of
QRIS users reached 55 million as of December 2024,

Digital  financial  literacy  cncompasses
knowledge about financial planning, budgeting, and
utilizing fechnology to support a business (Murlela,
N., Fuad, M., Brastoro, B, Arfa, F. F., Hamama, F.
& Widiyarto, 2023), Previous resecarch has shown that
the role of digital financial literacy is closely related
to the development of entrepreneurship among the
younger generation,  particularly  students  of
Vocational High Schools  (Husain  Nurisman,
Albertus Maria Setyastanto, Dony Oktariswan, Dellia
Mila Vernia, 2024), Business activities in running a
venture cannot be separated from the sophistication
of financial technology. One such capability is digiial
financial management, which allows prolits to be
managed  optimally. Digitalization  influences
financial literacy in a region, and adaptation by each
individual is necessary to fully understand it (Tiina
Koskelainen, Panu Kalmi, Eusehio Scornavacca,
2023). The research gap is identified in the digital
literacy wariable, as previous studies have not yet
incorporated digital payment instruments such as
QRIS and e-wallets.

The importance of digital financial Heeracy
is one ol the drivers lor students to develop an interest
in entrepreneurship, This is indirectly related fo the
ability to use social media to identify business
opportunitics and having digital financial literacy
skills o manage business camings, which in turn
fosters  entreprencurial  interest among  students.
igital financial literacy brings greater benefits for
financial well-being (Choung, Youngjoo & Pak,
2023).,  Previous research shows that a lack of
financial literacy can impact personal finances and
the financial management of businesses run by the
vounger generation (Salle, 2024). This occurs
because young entrepreneurs lack the ability o
separate or allocate personal finances from their
business finances. Understanding financial literacy is
crucial for an entrepreneur, particularly regarding the
advanced technology that can simplify [linancial
management, sich as digital financial literacy,

The data shows that 100%: of students in the
Secretarial program  actively use Instagram  and
Facchook. They use these social media platforms
primarily to express themselves and build personal
identities  through posts, photos, and  videos.
However, only about 5% of students in the Secretarial
program  aspire to  become entreprencurs. This
highlights the lack of entrepreneunial interest among
students in the Secretarial program at Universitas
Budi Lubur, which is the main issue that this study
aims to explore. This situation underseores the need
to  understand  the factors  thar  influence
entrepreneurial  interest  among  these  students.
Therefore, the research questions in this study focus
on  how social  media  literacy  affects  the
entreprencurial interest of students in the Secretarial
program, as well as the moderating role of digital
financial literacy in this relationship, so that, the main
objective of this siudy is to explore these factors in
depth and provide insights on how to increase
entrepreneurial interest through the wse of social
media and digital Anancial ools. Meanwhile, the
novelty of this research compared to previous studies
lies in: 1) Social media literacy focusing on digital
platforms  such as WhatsApp, Instagram, and
Facebook: 2) Entreprencurial interest focusing on
internal lactors within students of the Seeretarial
program  who have taken entrepreneurship and
business introduction courses, 3) Digital financial
literacy focusing on digital payment tools, namely
QRIS and E-wallets.

2, Research Methods

A quantitative method was employed by the
authors to assess the degree of impact of social media
literacy on the entreprencurial interest of students in
the Secretarial  program, moderated by digital
financial literacy, This study utilized a combination
of primary and seccondary data, with primary data
obtained through online questionnaires  distributed
via Google Forms, while secondary data were
obtained from literature reviews of scientific journals,
books, and supporting website references. The
research applied a Likert scale for data analysis and
used SPSS version 26 for Windows as the analytical
tool, The analysis began with validity and reliability
tests, lollowed by regression testing without the
moderating variable and then with the inclusion of the
moderating variable, A Likert scale ranging from 1 to
5 was used as the response format for the
questionnaire, where a score of | indicated "Strongly
Disagree,’ 2 indicated 'Disagree,' 3 indicated "Neutral,
4 indicated 'Agree. and 5 indicated "Strongly Agree',
The sample was chosen through purposive sampling
according to the following criteria: 1) respondents are
active students of the Secretarial Program in the
Faculty of Economics and Business at Universitas
Budi Lubur; 2) respondents have completed the
entreprenewrship course; and 3) respondents have
completed the inroduction to business course, The
total sample size for this study was 30 respondents,
The population in this study consisted of 60
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respondents.  The  sample  size  was  deemed

appropriate  for the research objectives, as it

adequately represented the study population through
purposive sampling justification.

The study wariables inelude social media
literacy, students' entreprencurial interest, and digital
financial literacy as a moderating factor. The
indicators for the social media literacy variable are: 1)
understanding  of  WhatsApp, Instagram, and
Facebook platforms; 2) understanding of business
content; 3) understanding of privacy and security; and
4) understanding of online ethics (Hadivati, 2023).
For the entrepreneurial  interest  wvariable,  the
indicators are; 1) infergst; 20 motivation, 3)
challenges: and 4) confidence (Masudha, 2024),
Meanwhile, the indicators for the digital financial
literacy wariable are: 1) understanding digital
payment tools: 2) financial management; and 3)
digital business (ransactions (Husain Nurisman,
Albertus Maria Setyastanio, Dony Oktariswan, Dellia
Mila Wernia, 2024).

The hypotheses formulated by the researcher
in this study are as follows:

I. Hl: Social media literacy has a positive and
significant efTect on the entrepreneurial interest of
students in the Seeretarial Program al Universilas
Budi Luhur.

2. H2Z: Digital financial literacy moderates the
refationship between social media litleracy and the
entrepreneurial interest of Secretarial Program
students at Universitas Budi Lubhur,

J. Result and Discussion

This section presents the result analysis,
findings and discussion of the research, Tocusing on
the validity and reliability of the variables, as well as
the regression analysis that explores the relationships
between  social media  literacy, entrepreneurial
interest, and digital financial lileracy,
3.1 Result Analysis

This subsection discusses the resulis of
various tests conducted fo evaluate the reliability and
validity of the variables vsed in the study, These
results  provide insight imto  the strength  and
significance of the relationships explored in the
research, The research instrument was a questionnaire
developed based on eleven indicators across all
variables. including: (1) understanding of platforms
such as WhatsApp, Instagram, and Facebook: (2)
understanding of business content; (3) understanding
of privacy and sceurity; {(4) understanding of online
cthics; (3) interest; (6) motivation; (7) challenges; (3)
confidence; (9 understanding of digital payment
toals; (10) fnancial management; and (11) digtal
business transactions. These indicators were further
elaborated into 23 questionnaire items. The content
validity of the questionnaire was tested using
Statistical Product and Service Solutions (SPSS)
software, The relevance of each item was measured
using a Likert scale ranging from | 1o 5.
3.1.1 Validity Test Resulis

The wvalidity test was conducted for the

variables: social media  literacy, entrepreneurial
interest among students of the Secretarial Program,
and the moderating variable of digital financial
literacy. A lotal of 50 data poinis were analyzed,
yielding an r-table value of 0,281, The validity test
results for each variable are presented in the Table |:

Table 1. Social Media Literacy Validity Results

Item r-caleulated r-tahle [recision
| (1,359 (h2u1 Yalid
2 0,5%] 0,281 Yalid
3 (362 0281 Valid
4 1L6T3 {1281 Valid
] (1i0d 1281 Valid
& (L5400 0,241 Yalid
7 {1561 (1281 Valid
# (1,638 0,281 Valid

Source: SPAS Data Processing, 2024

Based on Table 1, for the eight statement
items, it was found that r-calculated = r-table,
Therefore, the decision regarding the validity test
indicates that all items of the social media literacy
variable are declared valid.

Table 2. Validity Resuolts of Entreprencurial
Interest Among Secretarial Study Program

Students
[tem r-calculated r-tahle [recision

| 0607 (281 Valid

0,727 (28] Yalid
3 {1758 28] Valid
4 (L3600 {1,281 Yalid
2] (661 (0281 Valid
i) el {281 Wahd
7 041 (21 Yalid
b k446 (281 Yalid

Source: SPES Dala Processing, 2024

Based on Table 2, for the eight statement
items, it was found that r-calculated = r-table,
Therefore, the decision regarding the validity test
indicates that all items of the entrepreneurial interest
variable among secretarial study program students are
declared valid.

Table 3, Digital Financial Literacy Validity Result

[tem r-calculated r-table [recision
I 0,780 0,241 Valid
P 0,735 0,281 Valid
3 {106 281 Valid
4 0,500 (28] Yalid
5 0,723 1,281 Valid
i 0,622 0,281 Valid
7 k6l 0,281 Valid

Source: PSS Data Processing, 2024

Based on Table 3, for the seven statement
mems, it owas found that r-calculated > r-table.
Therefore, the decision regarding the validity test
indicates that all items of the digital financial literacy
varizble are declared valid.
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3.1.2 Reliability Testing Results
The reliability testing stage aims (o0 measure
whether the questionnaire in this study is dependable
or reliable. The results of the testing are presented in
Table 4.
Table 4, Reliability Testing Results

Vanahle Cronbach’s  Reference  Decision
Alpha

Social Media (29 0.6 Reliable
Literacy
Entreprencunal (428 (.hd1 Reliable
Interest of
Students
Drigital Financial R.1.31 (.64 Reliable
Literacy

Source; SPSS Data Processing, 2024

As shown in Table 4, all variables in this study
are considered reliable, with Cronbach's Alpha values
exceeding 0.60. This shows that the variables of
social media literacy, entreprencurial interest among
secretarial  study  program  students, and  digieal
financial literacy  as @ moderating  variable are
acceplable with good Cronbach's Alpha values.

3.1.3 Regression Testing

This stage of the research seeks 1o assess the
influence of the social media literacy variable on
entreprencurial  interest  among  secrctarial - study
program students, with digital financial literacy as the
moderating variable, Tahle 5 shows the result of
regression testing.

Tahle 5. Result of Regression Significance
Testing
Mudel Sig.
1 Regression Residual Total RIS
Source: SPSS Data Processing, 2024

Based on Table 5. the regression testing results
show a significance value of 0.000, which means Sig
< (L0035, This indicates that the social media literacy
variable has a significant effect on the entrepreneurial
interest of secretarial study program students at
Universitas Budi Luhur,

Table 6. Result of Regression Cocflicient

Based on the results presented in Table 6, the
regression equation can be formulated as follows:
Y =390.6 4+ 0023X +¢
% = Entrepreneurial interest of students
X = Social media literacy
€ = Lirror term
This finding supports Hypothesis 1, which
states that social media literacy has a positive and
significant effect on the entreprencurial interest of
students in the Secretarial Program st Universitas
Budi Luhur,
Table 7. Result of B Square Value Without
Moderating Variable

Ml 1] R Square Adjusted B
Suare
I Aug 2449 234

Testing
Unstandardized
Coefficients
Model B
1 (Constant) kLR
Social_Media Literacy AR23

Source; SPSS Data Processing, 2024

Beferring to Table 6, it is evident that the
regression coefficient in this study shows a positive
sign on the coetficient value. This indicates that social
media literacy has g notable and beneficial impact on
the entrepreneurial interest of secretarial study
program students at Universitas Budi Lohur,

The regression coeflicient for the social media
literacy variable is positive, with a value of (0,023,

Source: 3PSS Data Processing, 2024

Based on Table 7. the R Square value before
moderation 15 0.249 or 24.9%,. This means that the
entrepreneurial interest of secretarial study program
students at Universitas Budi Luhur is influenced by
social media literacy by 24.9%,

Table 8. Result of R Square Value with

Moderating Variable
Model R R Square Adjusted R
Squane
1 (a4 363 323

Source: 5PS5 Data Processing, 2024

Based on Table ¥, the R Square value after
moderation is 0,363 or 36.5%. This indicates that
digital financial literacy moderates the effect of social
media literacy on the entrepreneurial interest of
secretarial study progrim students at Universitas
Budi Lohur by 36.5%. Thete is an increase in the B
Square vilue from before the involvement of the
digital financial literacy moderating variable to after
moderation, showing an increase of 1 1.6%, calculated
as 36,5% - 24.9%. This finding supports Hypothesis
2, which states that digital financial literacy
moderates  the relationship between social media
literacy and the entreprencurial interest of students in
the Secretarial Program at Universitas Budi Luhur,

3.2 Discussion

The impact of social media literacy on the
entrepreneurial interest of secretarial study program
students at Universitas Budi Luhur is proven to be
stgnificant and positive. This means that Hypothesis
1 in this study 1s accepted. Tlus finding aligns
consistently with the previous research by Masudha
in 20124, The study tesults suppart the acceptance of
Hypothesis 1, as evidenced by the positive regression
coclficient Tor the social media literacy variable
shown in Table 6. The positive direction of the
coefficient indicates that an increase in social media
literacy corresponds to an increase in students'
entrepreneurial interest, and vice wversa, Therefore,
changes in social media literacy are positively alipned
with changes in entreprencurial interest among
students, The ability of students to use social media
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influences their entreprencurial interest, The higher
the social media literacy possessed. the greater the
entrepreneurial interest of secretarial study program
students. This condition needs to be supported by
Universitas Budi Luhur through the implementation
of business plan training programs and by providing
support for students to parlicipate in national grant
competitions  related o entreprencurship,
Additionally, secretarial study program students must
be more selective and capable of filtering the
infonnation they obtain from social media, They
should focus more on seeking information about
business opportunities and be increasingly motivated
to become successful entrepreneurs by observing
infloencers or content  creators,  Furthermore,
entrepreneurial interest must be pursued through a
process, as there are no shorteuts to achieving success
in business. The implications of this research suggest
that the entrepreneurial interest of secretarial study
program students at Universitas Budi Lubur can be
enhanced by maximizing their social media lieracy,
This, in turm, will indirectly contribute positively to
the utilization of social media for becoming digital
CRlTEPreneurs—entneprencurs who  can lﬁ:‘-‘l.‘l‘ﬂgﬂ
advanced technology in business,

Digital financial literacy moderates the effect
of social media literacy on the entreprencunial interest
of seeretarial study program students at Universitas
Budi Luhur, This indicates that hypothesis 2 in this
study is accepted, aligning with the findings of
previous research by Nurisman in 2024, Digital
payment tools serve as a  moderating  factor
influencing the relationship between social media
Iiteracy and entrepreneurial interest among secretarial
study program students. This condition proves that
knowledge of managing business finances, including
the use of digital payment tools, can moderate the
effect of social media literacy on entrepreneurial
interest, Ddigital financial literacy strengthens the
relationship between social media literacy and
entrepreneurial interest among  secretarial  study
program students at Universitas Budi Lubur, The
implication of this research is that entreprencurial
interest among secretarial study program students can
be influenced by the moderation of digital financial
literacy,

4. Conclusion

The sophistication of the digital era has a
significant impact on the fields of economics and
business. One such impact is the use of social media
among students. The ability to wisely utilize digieal
platforms  such  as  WhatsApp, Instagram.  and
Facebook for beneficial purposes can be accessed.
However, this condition cannot fully be expected
from the younger generation, who still seck validation
and self-identity from others, The ability to use social
media as a means of finding product ideas, business
opportunities, and a platform for marketing products
to the target markel becomes an advantage for the
voung population today,

The importance of social media literacy in
fostering entreprencurial interest among students of

the secretarial program at Universitas Budi Lubur is
the issue addressed in this research. By the
moderation of digital financial literacy, every student
can manage business finances effectively. As a result,
entrepreneurial inferest can increase due to the ability
to use digital payment tools and manage the profits
pained from their businesses. The rescarch resulis
prove that social media literacy has a positive and
significant effect on entreprencurial interest among
students of the secretarial study  program  at
Universitas Budi Luhur, Moreover, the research also
confirms that digital financial literacy moderates the
effect of social media literacy on entreprensurial
interest among  students of the sceretarial  study
program at Universitas Budi Luhur,

Therefore, Universitas Budi Lulwur should
focus on the urgency of social media literacy and
digital financial literacy during the students' ime in
university  to  foster entrepreneurial  interest,
transforming  them  into  successful  digital
entrepreneurs. This study is limited by its use of a
sgmple drawn solely fom studenis enrolled in the
Secretarial Studies program at a single  higher
education mstitution, Universitas Budi Lubur, As a
recommendation for higher education policy, it is
advisable to provide a variety of entrepreneurship-
related competitions for students. Such initiatives can
serve as strong stimuli for both students  and
universities to enhance entrepreneurial interest and
foster the development of future entrepreneurs. Based
on this, the recommendation for future research s to
use a larger sample size and introduce additional
variables such as family environment, innovation,
and entrepreneurship knowledge.

References

Ahdiat, A, (2024, Media Sosial Favorit Gen 2 dan
Milenfal Indinesia. Databoks.
hitps://databoks.katadata, co.id/infografik/2024/
09 24/media-sosial-favorit-gen-z-dan-milenial-
indonesia

Ani, N_i2024). Pengaruh Literasi Keuangan dan
Pengetahuan Kewirausahaan Terhadap Minat
Berwirausaha. Jurnal Riset Hmu Pertananian
Dan Ekopomi, (1, 100-105,
hiips:/'doi.org/hitp:dx. doi.org/ 10,3565 1 /arma
davlil.g23

Aulia, B. F. (20247, Media Sosial Schagai Sarana
Peningkatan Literast Digital Masyarakat.
Surnad Bima: Pusat Publifasi iy Pendidikan
Bohasa Dan Sasira, 2(2).
hitps:dotorg hitpsfdon.org/ 10061 132/ bima.v2
i2, B0

Barba-Sdnchez, V., Mitre-Aranda, M., & Brio-
Gonzaler, J. del. (2022). The entreprencurial
intention of university students: An
environmental perspective, Enropean Rescarch
an Management and Business Economics, 8(2).
hetps://doi.org/hitps:Adodorg/ 101016/, iedeen,
2020000184

Cania, N., & Heryani, R, D (20200, Peran Meadia
Sosial Instagram Dalam Meningkatkan Minai

hitp:/fejournal bsi.ac.id‘ejurnalindex, php/widyacipta

[ 09



Widyva Cipta: Jurnal Sekretari dan Manajemen Volume 9 No. 2 September 2025

ISSN (Online) 2530-0791 | 1SSN (Print) 2550-08035

Berwirausaha Peserta Didik Di SME Plus
Pelita Nusantara, Research and Development
Jowrnal of Educarion, 1(1), 91.
hitps://doi.org/https://dol.org/ 10, 30998 rdje. v 1
1.7562

Carpenter, 1. P, & Harvey, 5. (2019}, “There's no
referee on social media™; Challenges in
educator professional social media use.
Teaching and Teacher Education, 86,
hitps://doi.org/hitps:dolorg/10.1016/).tate. 201
Q.102904

Choung, Youngjoo, 5. C., & Pak, T.-Y, (2023),
Digital finaneial literacy and financial well-
being. Finance Research Letters, 38.
https://doi.org/https:doi.org/ L 1O T6S.fr], 2023
04438

Economy, I. C. (2024). Influencer yang Sukses
Berbisnis di Indonesia. fmdonesia Creators
Economy.
hitps:/Saww ice. id/article/influencer/1 (-
influencer-vang-sukscs-berbisnis-di-indonesia-
ada-golar-hilman

Hadiyati. (2023), Dampak Kemampuan Melihat
Peluang Usaha Terhadap Minat Berwirausaha
Mahasiswa: Peran Literasi Media Sosial.
durnal Mangfemen Pendidiban Dan Pelailan,
73y, 2023,
https:/‘doi.orgtips./doi.org/ 10,25446/dik]atre
view.vTid. 1616

Hamifah, I H. (2024). Pengelolaan dan Pemanfaatan
Media Sosial untuk Membangun Jiwa
Kewirausahasn Siswa SMK. Jurnal
Muanajemen Pendidikan Dasar, Menengal Dan
Tingei (JMP-DMT), 5(1), 1-7.
hittps:/doiorg/https:/dolorg/ 10, 20596/ mp-
dmt.v5il. 17293

Husain Nurisman, Albertus Maria Setyastanto, Dony
Oktariswan, Dellia Mila Vernia, AL W. L
(2024). Literasi Keuangan Digital Untuk
Mengembangkan Kewirausahaan Pada Siswa
SME. Jurnal Warta Dharmawangsa, {8(4),
hips://doi.arg/hiips:/dolarg/ 1 L4655 76/ wdw.v |
Rid. 5147

KOMDIGL (2024). Siaran Pers Kominfo. Biro
Humas Kementerian Kominfo.
hitps:Swww komdigi.po.ad/

Masudha, M. (2024). Pengaruh Sosial Media
Terhadap Minat Berwirausaha Di kalangan
Remaja Kabupaten Pasuruan. Jurnal Teknologi
Dan Manajemen Sistem Indusori (JTMST), 3(1).
https://doi.org/https:/‘dot.org/ 10,5607 1/jumnsi,v3
il.852

Mubarok, A. N, (2024). Pemanfaatan Media Sosial
Dalam Menunjang Kegiatan Kewirausahaan
Karang Taruna. JURNAL COMM-EDU, 7(1).

Magle, I (2018), Twitter, eyber-violence. and the
need for a critieal social media lileracy in

teacher education: A review of the literature,
Teaching and Teacher Education, 76,
https://dot.orghttps:fdot.org/ 10 1016/ tate 201
08014

Nurlela, M., Fuad. M., Brastoro, B, Arfa, F. F.,
Hamama, F., & Widiyvarto, 5. (2023).
Pengembangan Kecakapan Finansial melalui
Buku Literasi OJK pada Siswa TE. Jurnal
Ohgesi: Jumal Pendidikan Anak Usia Dini,
7i6). 66310640,
https://doi.orghittps:Adoi.org/ 10,3 1004/ obsest.y
Ti6.33760

Prete, A, Lo, (2022). Digital and financial literacy as
determinants of digital payments and personal
finance, Economics Lefters, 213,
https:'dot.orghitpsfdot.org/ L0 1016/ econlel.
2022110378

Rahmadhany, A. {2021). Fenomena Penyebaran
Hoax dan Hate Speech pada Media Sosial,
Jurnal Teknologi Dan Informasi Biswis, (1),
hrips:/doiorghitps:fdol.org/ 10,4723 3/jieksis,
v3il 182

Riyanto, A, [ (2024). Data Digital Indonesia 2024,
Dara Digital Indanesia,
https://andi link/ hootsuite-we-are-social-data-
digital-indonesia-2024/

Salle, H. T. (2024). Penerapan Literasi Keuangan
Dralam Menumbuhkan Minat Berwirausaha,
Jurnad Hmial Ekonomi Dan Mangjemen,
2010y,
https://dot.org/hitps://doi.org/ | 0.61 722 jiem.v2
10,2749

Setiawan, Z. (2023). Kewirausahaan Digital. PT
Gilobal Eksekutif Teknologi.

Sun, Y., & Tang, X. (2022). The impact of digital
inclusive finance on sustainable economic
growth in China. Finance Research Letrers, 360,
hutps://dovorg/hitps:fdot.org/ 10 101 6/.1r1.2022
(103234

Tiina Koskelainen, Panu Kalmi, Eusehio
Scornavacea, T. V. (2023). Financial literacy in
the digital age—A research agenda. The
Jovrmal of Consumer Affairy, 37(1), S07-528,
https://doi.orghttps:dol.org/ 10,111 Ljoea. 125
10

Utomo, H. (2023). Pengaruh Pendidikan
Kewirausahaan Dalam Menumbuohkan Minat
Mahasiswa Menjadi Wirausahawan, Jowrmal
on Education, 3(3), 8211-8221.
htipe/fonedu, org/index.phpdoe

Wang, (2020). Entrepreneurial Entry: The Role Of
Social Media. Technological Forecasting And
Social Change, 161,
hutps:/doi,org/hieps: Adodorg T 10T & techtor
e.2020.120337

hitp:/fejournal bsi.ac.id‘ejurnalindex, php/widyacipta

110



UNIVERSITAS BUDI LUHUEF

FAKULTAS EKONOMI DAN BISNIS - FPROGRAM STUDI DOKTOR ILMU MANAJEMEN (=

PROGRAM STUDI MAGISTER MANAJEMEN (52) | MAGITER AKUNTANSI (5

PROGRAM STUDI MANAJEMEN (51) | AKUNTANSI (51) | MANAJAJEMEN BENCAMNA (51) PARIWISATA (S
PROGRAM STUDI SEKRETARI (C

Kampus Pusat : JI. Clledug Raya - Petukangan Utara - Jakarta Selatan 122
Telp ; 021-5853753 (hunting), Fax : 021-5853488, hitp://www.budiluhur.ac

KEPUTUSAN DEKAN FAKULTAS EKONOMI DAN BISNIS
UNIVERSITAS BUDI LUHUR
NOMOR : K/UBL/FEB/000/066/09/25

TENTANG :

PENUGASAN KEGIATAN TRI DHARMA & PENUNJANG BAGI DOSEN
FAKULTAS EKONOMI DAN BISNIS UNIVERSITAS BUDI LUHUR
SEMESTER GASAL TAHUN AKADEMIK 2025/2026

DEKANMN FAKULTAS EKONOMI DAN BISNIS UNIVERSITAS BUDI LUHUR

Menimbang : 1) Bahwa Dosen adalah pendidik profesional dan ilmu dengan tugas utama mentrans-
formasikan, mengembangkan, dan menyebarluaskan ilmu pengetahuan, teknologi, dan seni
melalui pendidikan/pengajaran penelitian & karya ilmiah, dan Pengabdian pada masyarakat
yang dikenal dengan istilah Tri Dharma Perguruan Tinggi;

2) Bahwa untuk meningkatkan profesionalitas dan kompetensi sebagai pendidik professional
maka dipandang perlu untuk memberikan tugas-tugas tambahan/penunjang dalam lingkup
kegiatan penunjang Tri Dharma;

Mengingat ;1) Undang-undang Mo. 20 tahun 2003 tentang Sistem Pendidikan Nasional;

2) Undang-undang No. 12 tahun 2012 tentang Pendidikan Tingagi;

3) Peraturan Pemerintah (PP) Nomor 57 Tahun 2021 tentang Standar Nasional Pendidikan
Masional;

4) Peraturan Menteri Pendidikan dan Kebudayaan Republik Indonesia Nomor 3 tahun 2020
tentang Standar Masional Pendidikan Tinggi;

5) Statuta Universitas Budi Luhur,

B) Keputusan  Pengurus  Yayasan  pendidikan  Budi  Luhur  Cakti  Momeor
K/YBLC/KET/000/020/001/24 tentang pengangkatan Saudara Prof, Dr, Drs. Selamet
Rivadi, M.5i sebagai Dekan Fakultas Ekonomi dan Bisinis Universitas Budi Luhur.

MEMUTUSKAN

Menetapkan ;
PERTAMA, :  Menugaskan dosen-dosen Fakultas Ekonomi dan Bisnis Universitas Budi Luhur untuk
melaksanakan kegiatan Tri Dharma Perguruan Tinggi dan penunjangnya pada Semester
Gasal Tahun Akademik 2025/2026 yang meliputi;
a) Kegiatan partisipasi aktif dalam Pertemuan Ilmiah sebagai
Ketua/Anggota/Pesarta/Pembicara/Penulis/MNarasumber pada kegiatan Seminar, Workshop,
Konferensi, Pelatihan, Simposium, Lokakarya, Forum Diskusi, Sarasehan dan sejenisnya;
b) Publikasi Ilmiah pada Prosiding, Jurnal/majalah/surat kabar dan sejenisnya;
c) [Partisipasi dalam organisasi profesi, organisasi keilmuan dan/atau organisasi lain yang
menunjang kegiatan Tri Dharma Pendidikan Tinggi;
d} Pengabdian Kepada Masyarakat (PPM), dalam kegiatan terprogram,
terjadwal atau insidental;

KEDUA : Dosen-dosen yang melaksanakan penugasan wajib membuat Laporan Kegiatan, dengan
mengikuti pedoman dari Fakultas/Program Studi, sebagai pertanggungjawaban atas kegiatan
yang diikuti;

KETIGA : HKegiatan Tri Dharma vyang tidak termasuk dalam surat keputusan ini akan memiliki
penugasan tersendiri;

KEEMPAT :  Keputusan ini berlaku sejak tanggal ditetapkan dan akan diubah sebagaimana mestinya apabila
di kemudian hari terdapat kekeliruan.

Ditetapkan di  : Jakarta
Pada Tanggal : 1 September 2025



&

Lampiran 1 Surat Keputusan Dekan
K/UBL/FEB/D00/066/09/25

Nomor
Tentang

Mama-Nama Dosen Fakultas Ekonomi

UNIVERSITAS BUDI LUHUI

FAKULTAS EKONOMI DAN BISNIS - FPROGRAM STUDI DOKTOR ILMU MANAJEMEN (=
PROGRAM STUDI| MAGISTER MANAJEMEN (52) | MAGITER AKUNTANSI (=
PROGRAM STUDI MANAJEMEN (51) | AKUNTANSI (51) | MANAJAJEMEN BENCAMNA (51) PARIWISATA (S

PROGRAM STUDI SEKRETARI (C

Kampus Pusat : JI. Clledug Raya - Petukangan Utara - Jakarta Selatan 122
Telp : 021-5853753 (hunting), Fax : 021-5853488, hitp://www.budiluhur.ac

Dan Bisnis Universitas Budi Luhur Yang Ditugaskan

Melaksanakan Kegiatan Tri Dharma Perguruan Tinggi Semester Gasal Tahun Akademik 2025/2026

No. NIP NIDN Nama Dosen Program Studi
1 100032 0119097101 | C. Zurnali Magister Manajemen
2 160059 0302126803 Etty Susilowati Magister Manajemen
3 180015 0508056201 Hamin Magister Manajemen
4 100025 0305056002 | Heni Iswati Magister Manajemen
5 120072 0304017502 | Ifan Haryanto Magister Manajemen
] 010046 9903016502 | Mu’ man Nuryana Magister Manajemen
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10 990026 8826823420 | Suhartono Magister Manajemen
11 220009 0314046502 | Sundari Soekotjo Magister Manajemen
12 000047 0304077102 | Amir Indrabudiman Magister Akuntansi
13 120060 0325116103 | Ali 5andy Mulya Magister Akuntansi
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Muhammad Jusman Syah
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Manajemen (51)
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43

160045

0301119201

Retno Fuji Oktaviani

Manajemen (S1)
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Manajemen (51)
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Manajemen (S1)
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Yugi Setyarko

Manajemen (S1)
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Manajemen {51}
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Yuphi Handoko

Manajemen (51)
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Roza Fitriawati
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Sri Rahayu
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71

160048
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Suryani
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Tio Prasetio
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0326059401

Triana Angagraini
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76 | 070013 0305098102 | Didik Hariyadi Rahario Manajemen Bencana (S1) |
77 220051 8955170023 Abdul Haris Achadi Manajemen Bencana (51) .
78 230013 0323049701 Hayatul Khairul Rahmat Manajemen Bencana (51) .
79 160031 0316059204 Tagwa Putra Budi Purnomo Sidi Manajemen Bencana (51) .
80 220017 0305049502 Fathin Aulia Rahman Manajemen Bencana (51) .
Bl 220044 0412058903 Ayu Wahyuningtyas Manajemen Bencana (S1) .
82 | 040001 0316127702 Doddy Wihardi Pariwisata (S1)
83 | 240027 |8535773674230253 | Debi Rusmiati Pariwisata (S1) |
84 | 240026 | 0458775676130162 | Ghifary Ramandhan Pariwisata (S1)
45 240034 | 2157776677230123 | Jasmine Qur'ani Pariwisata (51) .
86 | 250019 " Maulita Sari Hani Pariwisata (51) .
87 | 130048 0321038301 Achmad Syarif Sekretari (D3)
a8 140042 0320086502 Fenti Sofiani Sekretari (D3) |
89 890019 0302017401 Iis Torisa Utami Sekretari (D3)
90 | 070022 0318098501 Reni Hariyani Sekretari (D3)
91 150045 0321038503 Rizky Eka Prasetya Sekretari (D3)
Ditetapkan di Jakarta
1 September 2025

pada Tanggal
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