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ABSTRACT

2431600366
RAHMATIKA RENANDA RIYADINA

The Effect of Digital Competence, Artificial Intelligence (Al) Adoption, and Social
Media Use on Employee Performance in the Sales Division at PT Asco Prima
Mobilindo Bekasi Branch
(xv + 209 pages, 2026, 3 figures, 36 tables, 22 appendices)

This study aims to analyze the effects of digital competence, artificial intelligence (A1)
adoption, and social media use on employee performance in the sales division of PT
Asco Prima Mobilindo Bekasi Branch. This study employed a quantitative approach
using a survey method involving 45 respondents selected through saturated sampling
or a census technique. The data were analyzed using Partial Least Squares—
Structural Equation Modeling (PLS-SEM) with the assistance of SmartPLS 4. The
results indicate that digital competence has a positive and significant effect on
employee performance. Al adoption also has a positive and significant effect on
employee performance. Social media use has a positive and significant effect on
employee performance. In addition, the research model demonstrates strong
explanatory and predictive capabilities regarding employee performance. These
findings suggest that strengthening digital competence, optimizing Al utilization, and
using social media strategically can support improved employee performance in the
sales division.

Keywords: digital competence, Al adoption, social media use, employee
performance, PLS-SEM.



ABSTRAKSI

2431600366
RAHMATIKA RENANDA RIYADINA

Pengaruh Kompetensi Digital, Adopsi Artificial Intelligence (Al), dan
Penggunaan Media Sosial terhadap Kinerja Karyawan Divisi Sales pada
PT Asco Prima Mobilindo Cabang Bekasi
(xv + 209 halaman, 2026, 3 gambar, 36 tabel, 22 lampiran)

Penelitian ini bertujuan untuk menganalisis pengaruh kompetensi digital, adopsi
artificial intelligence (Al), dan penggunaan media sosial terhadap kinerja karyawan
divisi sales pada PT Asco Prima Mobilindo Cabang Bekasi. Penelitian ini
menggunakan pendekatan kuantitatif dengan metode survei terhadap 45 responden
yang ditentukan melalui teknik sampel jenuh atau sensus. Data dianalisis
menggunakan metode Partial Least Squares—Structural Equation Modeling (PLS-
SEM) dengan bantuan SmartPLS 4. Hasil penelitian menunjukkan bahwa kompetensi
digital berpengaruh positif dan signifikan terhadap kinerja karyawan. Adopsi Al juga
berpengaruh positif dan signifikan terhadap kinerja karyawan. Penggunaan media
sosial berpengaruh positif dan signifikan terhadap kinerja karyawan. Selain itu, model
penelitian memiliki kemampuan penjelasan dan kemampuan prediksi yang kuat
terhadap kinerja karyawan. Temuan penelitian menunjukkan bahwa penguatan
kompetensi digital, optimalisasi pemanfaatan Al, dan penggunaan media sosial
secara strategis dapat mendukung peningkatan kinerja karyawan divisi sales.

Kata kunci: kompetensi digital, adopsi Al, penggunaan media sosial, kinerja
karyawan, PLS-SEM.
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