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Our Ref. 45/UN1/FEB.MMYK/PJ/2020 

To:  

Setyani Dwi Lestari
Universitas Budi Luhur
Guest Reviewer 

Dear Setyani Dwi Lestari
The editors of Gadjah Mada International Journal of Business (GamaIJB), published by Master in Management 

Universitas Gadjah Mada, received a manuscript entitled: 

“The Effect of Brand Image, Website Quality, and Trust Toward Customer Loyalty in the Southeast 

Asian Consumer-To-Consumer (C2C) E-Commerce Industry” 

Considering your expertise, in processing the manuscript, we would like to ask for your favor to review it by 

providing critically constructive and prompt evaluations and to determine it is deemed well to publish yet.  

Please find the attached manuscript to be reviewed and since the manuscript will go through a long process, 

we expect to receive the result no later than January 15, 2020.  

Should you have any inquiries, please contact our administrative staff at gamaijb@ugm.ac.id. 

Your kind attention and cooperation is highly appreciated. 

Thank you in advance. 

Sincerely yours, 

T. Hani Handoko, MBA., Ph.D.

Editor in Chief
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