
10/9/2019 JAMS2.0 - Popup

https://kodisa.jams.or.kr/sj/series/sereArtiRevi/sjArtiResiReviOpin.kci 1/2

No Page Line Comments Note

1 Add a source indication from Table 1.

2
Increase the amount of conclusions. 

Add implications for other Asian countries.

Registration

Journal Title The Journal of Distribution Science

Receipt Number J4_201900138

Title(Original

language)
E-Commerce Performance Based on Knowledge Management and Organizational Innovativeness

Title(English) E-Commerce Performance Based on Knowledge Management and Organizational Innovativeness

Author Aditya Halim Perdana Kusuma;Putra (Universitas Muslim Indonesia: 외국회원 : Contributor ) ,
(Universitas Budi Luhur: Non-Member) , (Universitas Budi Luhur: Non-Member)

Field Distribution Strategy & Competitiveness ,  Distribution Information Technology (DIT) ,  Marketing and
Information Management

Keyword(Original

language)

E-Commerce, Information Technology, Knowledge Management, Organizational Competitiveness,
Competitive Advantage

Keyword(English) E-Commerce, Information Technology, Knowledge Management, Organizational Competitiveness,
Competitive Advantage

Abstract(Original

language)

Abstract(English)

Urgent Yes or No urgency

Submission Data
E-Commerce Performance Based on Knowledge Management and Organizational Innovativeness.docx

Comment

Judgment Content

Open Author

¦ Explanation Statement

Purpose – This study focuses on the performance of the IT strategy of Indonesia’s 
companies in facing the development of e-commerce business. The relationship 
between Knowledge Management (Organizational Memory, Knowledge Sharing, 
Knowledge Absorption, Knowledge Acceptance), Organizational Innovativeness, 
Competitive Advantage (Time Quality Cost Flexibility) and E-Commerce (Humanistic

Purpose – This study focuses on the performance of the IT strategy of Indonesia’s 
companies in facing the development of e-commerce business. The relationship 
between Knowledge Management (Organizational Memory, Knowledge Sharing, 
Knowledge Absorption, Knowledge Acceptance), Organizational Innovativeness, 
Competitive Advantage (Time Quality Cost Flexibility) and E-Commerce (Humanistic

javascript:;


10/9/2019 JAMS2.0 - Popup

https://kodisa.jams.or.kr/sj/series/sereArtiRevi/sjArtiResiReviOpin.kci 2/2

View Judgement AnswerView Judgement Answer  PrintPrint  CloseClose

contents

File of Statement

Comprehensive evaluation

Result

publication(direct) ((합계 49∼60점) : 즉시 게재 (Accept)) 

accepted after revision ((합계 37∼48점) : 수정 후 게재 (Minor Revision)) 

re-review after revision ((합계 25∼36점) : 수정 후 재심 (Major Revision)) 

declined of publication ((합계 24점 이하) : 게재 불가 (Reject)) 

javascript:;
javascript:;
javascript:;

