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Purpose — This study focuses on the performance of the IT strategy of Indonesia’s
companies in facing the development of e-commerce business. The relationship
between Knowledge Management (Organizational Memory, Knowledge Sharing,
Knowledge Absorption, Knowledge Acceptance), Organizational Innovativeness,
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It is believed that the research was conducted scientifically.
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However, the variables used in this study should fit the research topic with The Journal of Distributio

n Science. Thus, explanations for variables relevant to The Journal of Distribution Science should be s
upplemented.
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