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- The purpose of the study should be clearly explained in the en

d of Introduction Chapter. 

 

- It is not common to include tables in the introduction, so tables

need to be moved and explained. (p.2) 

 

- Add description of the population of samples.

2 - In deriving the research model, flexible linkage and explanation

based on existing research is required (p. 7).
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¦ Explanation Statement

Conclusions – The implementation of strategies or steps above are expected to help 
steer and motivate an organization to successfully implement a good knowledge 
management system to pass on knowledge from generation to generation in the 
company Organizational Innovativeness strategies to improve e-commerce 
performance

Purpose – This study focuses on the performance of the IT strategy of Indonesia’s 
companies in facing the development of e-commerce business. The relationship 
between Knowledge Management (Organizational Memory, Knowledge Sharing, 
Knowledge Absorption, Knowledge Acceptance), Organizational Innovativeness, 
Competitive Advantage (Time Quality Cost Flexibility) and E-Commerce (Humanistic
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- In this paper, it is recommended that the explanation of the em

pirical results be made by comparing the differences and similari

ties based on the existing research.

View Judgement AnswerView Judgement Answer  PrintPrint  CloseClose

Judgment Content

Open Author

contents

This study is based on "Knowledge Management (Organizational Memory, Knowledge Sharing, Knowl
edge Absorption, Knowledge Receptivity) (KM), Organizational Innovativeness (OI), Competitive Adva
ntage (Time, Quality, Cost, Flexibility) (CA) and E-Commerce (Humanistic Factors : Management, Tec
hnological Competence, Organizational Structures (EC) using the Smart PLS methodology 
It is believed that the research was conducted scientifically. 

However, the variables used in this study should fit the research topic with The Journal of Distributio
n Science. Thus, explanations for variables relevant to The Journal of Distribution Science should be s
upplemented.
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